TSPAMVEap: Prep ,n For The Christmas Break
GH Plansi40 Room Expansio ,/For Novotel Tainui Hamilton
eliture Of Founders Theatre - 3 Choices
SWaVSEIoN mprove Your Website’s Bounce Rate

A Corporate Clowns

gleldaysiCreatessRecord Economic Impact To NZ Economy

SemViSitotSSpending More In Hamilton & Waikato
- '}

e o " 4

OPPORTUNITIES - ADVICE - NEWS - EVENTS - ANNOUNCEMENTS - AND MORE!

- I vy
L3

——

-
il

E9 works with businesses to develop brand identities

Your Trusted Local
Advisor

Your Trusted Local
Advisor

that make them easier to recognise in print and online.

We can help you. Ask us how.

Graeme brings an extraordinary

wealth of knowledge and
experience from his professional
business career to help Waikato
clients achieve their goals.

Greg understands that running your

own business can be challenging.
It can be tough, but the satisfaction
of running and building a successful
business is immense.

So if you’re wanting to sell your

business you’ve built over time, or
Graeme Finch  want to buy an independent future
Business Broker for you and your family, Graeme is

So if you’re wanting to sell your
business you’ve built over time, or

Greg Dunn want to buy an independent future
Business Broker for you and your family, Greg is the ?5 ; (’))

027 293 0377 person to talk to. 027 495 3413 the person to talk to.
gregd@abcbusiness.co.nz
REAA RISING STAR 2017 =9 ‘ Good Design Matters J07 838 1188

graemef@abcbusiness.co.nz
www.husinessesforsale.co.nz A B C. www.husinessesforsale.co.nz A B C.

Licensed REAA 2008 Business Sales www.e9.nz Licensed REAA 2008 Business Sales
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Remember Ember for Creative Kiwi Cuisine from the Heart of the Waikato
Warm and welcoming venue where you feel you belong!

« After 5 Drinks » Breakfast FREE COFFEE WITH BREAKFAST

* Functions * Corporate Lunches Purchase any breakfast between 7am - 11am
¢ Christmas Parties ¢ Special Occasions Monday to Friday and receive a free coffee*
* Catch-ups » Cocktails On mention of this advert. Valid until 01 January 2018.

EATERY & BAR
Ember Eatery and Bar | 62 Church Road, Pukete, Hamilton 3200 p. 07 850 9339 | www.embereatery.co.nz



Creative Kiwi Cuisine from
the heart of the Waikato

Ember Eatery & Bar - a great place to
catch-up with family and friends

EATERY & BAR

Warm and welcoming venue
where you feel you belong!

Spectacular food and service. A creative, inspired
dining experience with an extensive beverage list of
wines, beers, cocktails and mocktails.

Come in and taste our new a-la-carte menu today!

([ J o [ o
Now open for Breakfast, Lunch & Dinner
MON - FRI 7am to Late | WEEKENDS 9am to Late

60 Church Road, Te Rapa, Hamilton 3200 p. 07 850 9339
e. eat@embereatery.co.nz | www.embereatery.co.nz o

BOOK YOUR CHRISTMAS FUNCTION NOW
PHONE OR EMAIL US TODAY




It’s A Wrap: Preparing For The Christmas Break

By The Ministry of Business, Innovation and Employment

The Christmas run-up can be frantic for business owners.
It's important to think about business basics like paying
taxes and staff before you start decorating the tree.

CLAIMING CHRISTMAS EXPENSES
1. Staff parties

Throwing a staff party can be a great way to
see out the year and celebrate successes, but
there are tax considerations to think about.

You can claim some costs of a party
or staff gifts, but they may be subject
to fringe benefit tax. This is paid on
benefits workers get as a result of
their employment.

Half your holiday party

expenses may be claimed in

your GST and income tax
returns if the expenses
relate to your business.
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Expenses can include:
¢ Food and drink
e Entertainment
* Venue hire.

2. Business gifts and entertainment

Generally, you can claim the costs of gifts as a
business expense, eg hampers or gift vouchers. But

you may need to pay fringe benefit tax on these gifts.

A meal out provided by the business is an
entertainment expense and you can claim 50% as a
business expense.

3. Giving to charity

You can deduct 100% of the cost of entertainment
you provide to members of the public for charitable
purposes. For example, if your business donates food
to a party at a hospital.

PAYING STAFF OVER THE HOLIDAYS

When there’s a public holiday on a day your
employee usually works, they're entitled to a paid

day off — no matter how long they've worked for you.

You can only require employees to work a public

holiday if it's written in their employment agreements.

Also, if they agree to work, you must:

e Pay them at least time and a half
¢ Give them another paid day off later.

Mondayisation

When a public holiday falls on a Saturday or Sunday,
employees who don’t normally work then get the
following Monday as their paid public holiday — this
is called Mondayisation.

The public holidays for the upcoming Christmas
break, with the day of the week they fall on, are as
follows:

e Christmas Day — Monday, 25 December 2017

® Boxing Day — Tuesday, 26 December 2017

* New Year's Day — Monday, 1 January 2018

e Day after New Year's Day — Tuesday, 2 January
2018.

FACT: Any employee can ask to transfer a public
holiday to another day.

You must consider requests unless you have a policy
that prevents transferring public holidays.

WORKING ON A PUBLIC HOLIDAY

An employee is entitled to a full alternative day off if
they work on a public holiday — no matter how many
hours they worked that day.

But they don't get an alternative day off — also
called a day in lieu — if:

e They only ever work public holidays

e They wouldn't normally have worked that day

e They were on call but didn't work, and being on
call didn't stop them doing what they wanted to
with their day.

#¢ 3 MINISTRY OF BUSINESS,
E.i. INNOVATION & EMPLOYMENT
LEY  HIKINA WHAKATUTUKI

Get your brand noticed. Every journey. Every time.

Contact us today to find out how we can reach audiences across Hamilton with billboard and bus advertising.

john.orfanos@qmsmedia.com | 0800 247 483 | qmsmedia.co.nz
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Contact us

Tania Simpson - ADVERTISING.
advertising@bizhamilton.co.nz
027 552 5344

07 839 1101

Dwayne Hansen - ADVERTISING.
marketing@bizhamilton.co.nz

027 552 5346

07 839 1101

Mark Nogaj - EDITORIAL.
info@bizhamilton.co.nz
027 552 5345

07 839 1101

Offices 17/18, The Homestead,
Ruakura, Hamilton.

Private Bag 3123, Hamilton 3240.

bizhamilton.co.nz

Disclaimer

The views expressed in the article’s and advertising are
those of the contributors and do not necessarily reflect
the views of Biz Hamilton or Prime Hamilton.

Biz Hamilton and Prime Hamilton reserves the right to
accept, edit or reject editorial and advertising material.
All endeavours will be made to ensure accuracy at time
of publication.

Neither Biz Hamilton or Prime Hamilton accept
responsibility for omissions or consequences that may
arise from information published.

For any queries regarding information that is published
in Biz Hamilton or Prime Hamilton, contact names and
information pertaining to that article is usually printed
or supplied.

Biz Hamilton and Prime Hamilton
are happy to hear feedback
regarding publications

but will not accept

abusive or derogatory
correspondence to

any staff or persons

connected.

Mark Nogaj - EDITOR

TGH Plans 40 Room Expansion
For Novotel Tainui Hamilton

The Novotel Tainui Hamilton hotel will undergo
a 40-room expansion next year to serve the
hotel’s growing customer base in the quality
accommodation market.

The hotel is owned by Waikato-Tainui through its
intergenerational investment arm Tainui Group Holdings (TGH).

Rukumoana Schaafhausen, Chair of Te Arataura, the
executive committee of Waikato-Tainui says the expansion
is a statement of confidence in the economic future of
Hamilton, Waikato and the Iwi.

"With the recent growth of tourism to become New
Zealand's number one export earner, Waikato-Tainui is
well placed with this 40-room expansion and other recent
hotel investments to be part of this growth story and for
our tribal members to take advantage of the new work
opportunities which come with it,” Ms Schaafhausen says.

TGH Chief Executive Chris Joblin says the $13 million
investment by TGH, along with the company’s recent
opening of the Puurua TGH Partner Centre in Hamilton's
Victoria Street, will make a significant contribution to the
vitality of the Hamilton CBD.

“With the new extension, Novotel Tainui Hamilton will
be to offer 217 contemporary rooms and suites to guests,
ensuring Hamilton has a hotel offering of the quality and

scale to match demand as the city grows as a business and
visitor centre over the next few years,” Mr Joblin says.

Novotel Tainui Hamilton, opened in 1999, has been the
city's pre-eminent hotel for the past 18 years.

Construction of the extra rooms is expected to start in mid-
2018, with the extension scheduled to open by mid-2019,
and Mr Joblin says every effort will be made to minimise
noise and visual disruption to guests and hotel operations.

The extension will have four levels with ten rooms per
level, with the new rooms to be the same size and layout
as typical rooms within the existing hotel.

“The building form and materials will, where possible, match
the existing hotel for maximum visual appeal,” he says.

Waikato-Tainui also owns the 126 room ibis Hamilton
Tainui hotel, and at Auckland Airport, has a half share in
the 263 room Novotel Auckland Airport, with a fourth hotel,
Pullman Auckland Airport — Te Arikinui — (300 rooms) jointly
under development with Auckland International Airport Ltd.

“This is an exciting time for the Iwi, Hamilton and the
Waikato region, with a lot of development underway
combined with the continued benefits of the ongoing tourism
boom. We're in a fortunate geographic position to provide
overflow capacity for Auckland and help reinforce Hamilton
as a potential economic hub for the future,” Mr Joblin says.

Record Xmas Spending Projected
But Retail Under Pressure

With just two months to go until Christmas, Retail NZ
reckons that consumers will spend a record $17.4 billion in
the lead up to the big day, but says retailers are still facing
intense competition.

“We know that some customers have already started their
Christmas shopping, and that Kiwis are getting ready for
the busy summer barbecue period,” Retail NZ's General
Manager for Public Affairs Greg Harford (pictured) , says.

“November and December are very busy months for
retail in New Zealand. Online spending will likely peak in
November, and we estimate Kiwis will spend a total of
$17.4 billion over the next two months across all retail
categories, up around five per cent from last year.

“However, despite the likely increase in spending, it's not
all rosy for retailers. Across the sector, retailers face strong

competition from each other

domestically, as well as from

global websites that have

massive scale. While spending

will likely be up over the next

couple of months, margins are

under real pressure, economic

uncertainty is likely to put pressure on consumer spending,
and many retailers are struggling to hit their sales targets.

"That said, retailers are hoping for a positive Christmas
period. Smaller retail businesses especially often rely on a
strong Christmas to sustain their businesses through the
year, so it's really important for the sector that the season
goes well. We're expecting uplifts in consumer spending,
especially on clothing, sports and leisure, homeware,
accessories and food and drink.”
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GET IN TOUCH WITH YOUR

%  FRIENDLY LOCAL TEAM
0800 289 787 / WWW.BTW.NZ
317 ANGLESEA ST, HAMILTON

K3 roLLow us FacEBOOK!™

We are a kiwi business from way back so
we understand the challenges facing New
Zealand businesses. We can help put your
IT to work by offering tailored solutions for

your business.
Data Centre solutions Online Backup ‘Revive’
« Is your business data safe from fire, natural disasters or even theft? Lose something? You can restore it with a couple of mouse
« Do you have any kind of business continuity/disaster recovery plan? clicks. Files are automatically backed up over your internet
- Is your server in an air conditioned room hidden away in your office? connection to our secure data centre, based in New
« Do you have a expansion plan for your data and IT? Zealand. Restore your data any time, wherever you are.
Keep your critical business information safe & plan for the future by Business Blazing Fast Fibre Broadband
leasing rackspace in our new Hamilton Data Centre. Maintaining your Ultra fast fibre broadband (UFB) is the FASTEST broadband
own server can be a headache so why not leave it to the experts? Our available & is up to 10 x faster than standard DSL
Data Centre is completely secure and monitored 24/7 so you can rest broadband making it the ideal connection for your
easy knowing if disaster strikes your business can continue to run. Re-  pysiness. Stay ahead of competitors with the speed and
duce expenses associated with investing, maintaining and upgrading reliability you need.

your IT.

Email or call to talk to us about a tailored solution for your business

salesteam@compass.net.nz 0800 640 640




Ruakura Secures

Resource Consents To
Meet Industrial Demand

Tainui Group Holdings (TGH) has secured resource consents
to subdivide and develop the 48 hectare industrial site
adjacent to stage one of its inland port and logistics hub at
Ruakura on Hamilton's eastern boundary.

TGH Chief Executive Chris Joblin says securing the consents
for industrial development equips TGH to respond to the
strong demand coming from Auckland and nationally for large
scale industrial sites at the 480 hectare Ruakura development.

"Land costs and usage pressures in South Auckland have
been driving enquiry South and we are in talks with a number
of major manufacturers and distributors seeking large scale
sites to future proof their operations,” Mr Joblin says.

“We are experiencing a high level of customer and
tenant enquiries particularly from major warehousing and
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Future Of Founders Theatre - 3 Choices

Public consultation on the future of Hamilton's Founders
Theatre has commenced.

The Council is asking the public for comments on
three specific options relating to the theatre:

1. Demolition of the building and returning it to green space.

2. Partial demolition of the building and repurposing it for
other uses.

3. Reinstate the building for community use as a “town
hall” type venue, albeit with some modifications.

Owned and operated by Hamilton City Council, the theatre
was closed in February 2016 due to safety concerns relating
to its aging flying system for hoisting scenery and lighting.
A subsequent Detailed Seismic Assessment revealed the
building is earthquake prone.

TGH Chief Executive Chris Joblin

distribution businesses looking to relocate outside Auckland
including significant players in construction equipment and
materials, food and drink processing, and from within the
dairy, forestry, horticulture and retailing sectors.

"Our potential tenants and customers can now be assured
in their own planning for warehouses, distribution sites, pack
houses or other facilities to take advantage of sites which
are well connected by road and rail and offer port neutrality
between Auckland and Tauranga. That certainty will be
appreciated by businesses taking a long-term view of their
own growth as well as growth in the golden triangle,” Mr
Joblin says.

TGH expects to commence initial operations at the inland
port in the first half of 2019.

ABOUT RUAKURA:

e Ruakura is a long-term 480 hectare development by
Tainui Group Holdings (TGH), a kaitiaki (guardian) of the
commercial assets of Waikato-Tainui.

o Ruakura is situated on the eastern side of Hamilton,
around three kilometres from the CBD.

¢ [t will become New Zealand's largest integrated logistics,
commercial and lifestyle development.

¢ The core of the development is the 31 hectare inland port
offering ‘port neutrality’ to the seaports of Auckland and
Tauranga through transport connections including the East
Coast Main Trunk Line and full diamond interchange to the
new Waikato Expressway set for completion in 2020.

¢ Adjacent to the inland port there will a 60 hectare
logistics precinct to accommodate a range of substantial
warehouse and distribution businesses.

e Beyond this are proposed precincts for light industry,
innovation, residential and retail activities with around
50 hectares of green space for amenity, environmental
protection and recreation.

Contact: www.ruakura.co.nz and www.tgh.co.nz

Sean Murray (pictured),
Hamilton City Council’s
General Manager for Venues
and Major Events, says the
theatre is a significant and
iconic city asset and the
public’s views on what should
be done are important to the
Council.

“For many Hamiltonians, there
is a strong sense of attachment
to Founders — but the reality
is the building needs a lot of work and investment to be
brought back up to standard,” Mr Murray says.

The public consultation runs through until 26 November, and
respondents can provide comment through an online portal

which can be accessed from hamilton.govt.nz/founders.
Physical submission forms will also be available at Hamilton
City Libraries branches, Hamilton Pools facilities (Waterworld
and Gallagher Aquatic Centre) and Creative Waikato.

“Once the consultation period has closed, the comments
will be compiled and analysed, and inform a staff report to
Council in December,” Mr Murray says.

The public consultation process runs parallel to two other
projects relating to Hamilton's theatres — the ongoing
development and planning for a Waikato Regional Theatre
and led by Momentum Waikato, and the Expressions of
Interest process through which community groups can
signal any plans they may to make use of Founders.

CONTACT: phone 838 6443, www.hamilton.govt.nz,
sean.murray@hcc.govt.nz
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A passion for
te reo Maori

Beau Stowers

Kaiako (teacher)
Te Paritiitanga o te Reo Level 7
Full immersion

Beau Stowers wants to help tauira (student) on their Maori

language journey to reach their goals.

A graduate of Te Panekiretanga o te Reo, an invitation-
only Maori language excellence programme, Beau is
now teaching the degree, Te Paritiitanga o te Reo Maori
at Te Wananga o Aotearoa.

The three-year full immersion Bachelor of Maori
Advancement starts in Hamilton in 2018.

It combines Maori cultural principles and practices with
academic excellence which allows tauira to refine their
te reo Maori further through research and exploration.

Tauira with advanced te reo Maori skills can also take
their leadership, innovation, grammar and tranlsation
skills to higher levels.

Beau, who has Maori and Samoan ancestry and
was schooled in a wharekura environment, says the
programme’s aspirations are lofty but his view of it
is quite simple.

“Like most of our other reo Maori programmes at

Te Wananga o Aotearoa the analogy you can take is
that you're climbing a mountain and Te Paritiitanga
is literally like a steep cliff before you.”

twoa.ac.nz

Information subject to change
© Te Wananga o Aotearoa 2017

I§

“You’re very near the top of the mountain, you’re at the
upper reaches but not quite at the top - and that’s the
most challenging part about this programme, to be

so close.”

Beau says tauira with a love and passion for te reo
Maori and aspirations to go further with their language
should consider the programme.

“Te Paritutanga o te Reo takes your language to
those greater heights that we aspire to. Where this
programme differs from our other te reo Maori
programmes is the research component throughout
the three years.”

“This is about pathwaying tauira on to even greater
things. With a love of te reo Maori our tauira can do
anything — there really are a lot of opportunities.”

Enquire now for 2018

0800 355 553

Te Wananga
o Aotearoa




WANT TO ATTRACT THE LUCRATIVE
50+/BABY BOOMER AND SENIOR AGE?

Prime Hamilton Magazine Is The Solution!
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10-Year Plan Meeting
Deterred To December

Hamilton City Council's meeting to consider
the draft 10-Year Plan has been deferred to
Wednesday 6 December.

The meeting was originally scheduled for
19 October. Mayor Andrew King says it's
important the draft plan he presents for
Councillors to consider fully addresses the
city's opportunities and challenges.

“We already had 6 December allocated as
a 10-Year Plan discussion date, so the extra
time will allow me to seek further detail

on some topics and further feedback from
councillors on the framework and budget

For further information on the 10-Year
Plan process and opportunities for
public submissions see www.hamilton.
govt.nz/10yearplan. CONTACT: info@
hcc.govt.nz, Ph 838 6699.

for the plan,” Mayor King says.

The 10-Year Plan, reviewed every three
years, is initially led by the Mayor and then
discussed by the Council. It sets out the
Council's priorities for the next decade,

how it provides the things Hamilton and its
communities want and need, and how those
www.primehamilton.co.nz things are paid for

. e . . A draft plan is scheduled to be adopted in
Phone Tania Simpson and Dwayne Hansen: 839 1101; December, will go to public consultation and

adopted by June 2018.

Executiv

e Offices that inspire.

Create a stylish, memorable executive space that emits professionalism with our premium designer . .
range of furniture specifically tailored for the Executive Office. Wish your office looked

v y ) - . this good? We can help!

We make it easy to bring brilliance,
warmth and life to your executive space.
Whether you require a new desk or a
complete fit-out, we have the products +
expertise to create a refined,
sophisticated office you
can be proud of.

Contact Trish to
arrange a visit at our
Hamilton showroom,

103 Tristram St.
027 555 1518

Trish Stockman,
Waikato Business Development Manager




> Ways

To Improve Your
Website’s Bounce Rate

By Aaron Enright, Hypercube

A high bounce rate suggests that people are
coming to your website and leaving immediately,
without exploring more than one page.

Various factors can contribute to a high

bounce rate including:

® Poor content,

* A website that loads slowly,

¢ Use of misleading tags for the purpose of
attracting an audience,

¢ Poor optimisation efforts and intrusive advertising.

So, what's a normal bounce rate and when does it get to be too high?
The average bounce rate for websites is 49%. A bounce rate of 25 to 30% is optimal but

MEFILE is a FREE CLOUD BASED TRAINING REGISTER

that allows individuals, businesses and charities to maintain a database of
training

Competency Tracking

* Training is up to date

» Correct training for specific tasks
* Induction tracking

* Training provider solutions

* Email alerts

+ Contracting

* And much more

Complies with Health & Safety (work act 2015)

The provision of any information, training, instruction or supervision that is
necessary to protect all persons from risks to their health and safety arising
from work carried out as part of the conduct of the business or undertaking.

* MEFILE can prove your staff are adequately trained.

* Records of competencies are up to date Login anytime, anywhere on your
Mac, PC, iPhone or Android. Keep all your qualifications, training certificates
and more in one place.

Manage your teams competencies online, easily with MEFILE. Monitor your
staff's renewal dates, get quotes and book courses all in one place.

very difficult to achieve. Websites that have a bounce rate exceeding 70% are usually

struggling with a serious problem.

You can get data about your website bounce rate from your Google Analytics profile. Based on
the information found there, it's possible to come up with an array of solutions for the problem.

1. WORK ON A QUALITY VISITOR EXPERIENCE

¢ Even if your website features high quality content, it will still maintain a high bounce

rate if it provides a poor user experience.

are more subtle ways to accomplish the goal.

Pop-ups and other aggressive advertising methods are the most disruptive things that
have a negative impact on the website bounce rate. Even if you're trying to sell, there

MEFILE For all your

* Inductions
* Training

* Licenses
* And More

+ Advertising on MEFILE Site
* Contact us now and get MEFILE for your Business

A recent survey suggests that 70% of people find pop-ups to be annoying. They've been

ranked close to lottery scams when it comes to the negative response of the audience.

If you're looking for ways to advertise, make it relevant.

Content that comes with a call to action, a request for the
person’s email address in exchange for a free ebook and
other unobtrusive brand establishment tools will deliver
much better results.

2. OPTIMISE FOR THE RIGHT VISITORS

A high website bounce rate could be the result of a single
landing page that's attempting to appeal to a diverse
audience.

¢ When carrying out online campaigns, you're probably
attempting to accomplish various goals. In order to make
it happen, you need to have a pretty good idea about
your target audience and the types of content these
people would like to see.

To get better results, you need to create different landing
pages that address the specific needs of different audiences.

Optimising these pages for the right set of keywords will
enable you to do audience segmentation and give people
something relevant, something that they’d want to see.

3. IMPROVE THE QUALITY OF YOUR CONTENT

¢ Website content is the most important asset you have
when it comes to establishing a solid audience and
keeping these people engaged.

Work hard on creating intriguing, original and relevant
content, infographics and videos. Today’s audience is

no longer interested in straightforward promotion. If
you're capable of giving people something useful, they'll
probably spend more time interacting with

your brand.

To reduce the website bounce rate, you should also
consider website specialisation. Make your content niche
and explore topics that others aren’t focusing on. This
way, you will attract an audience that has a particular
interest in the topic and that will be likely to explore a big
number of pages.

. WORK ON IMPROVING THE WEBSITE'S SPEED

A slow loading time has already been identified as one
of the factors that can have a serious negative impact on
the website bounce rate. If your page takes a lot of time
to load properly, chances are that people will move on
to another source of information. This trend has become
even more prominent with the rise of mobile technology.

Tools like Pingdom will give you some idea about the
current performance of your website and the areas in
need of improvement.

If you don't have the knowledge to speed up the website on
your own, consider hiring a professional team for the job.

Heyden Johnston 027 483-3823

Donna Johnston 027 258-3759

VISIT MEFILE
www.mefile.co.nz

A few simple enhancements like a hosting change, image
optimisation and better caching can all have a profoundly
positive impact within a short period of time.

5. IMPROVE YOUR CALL TO ACTION

¢ One final simple thing you can do to enhance the website
bounce rate is providing better calls to action on your
pages.

¢ Less than half of all websites have a call to action button
that's easy to see and that people spot within three
seconds of visiting a website. That's an essential when it
comes to getting the results you're hoping for.

¢ Call to action improvements can focus both on the design
and the phrasing. Be concise, be visible and tell people
exactly what you want from them.

¢ A focus on website quality is the best way to bring down
the website bounce rate, get the audience engaged and
carry out successful marketing campaigns. Think about
your audience rather than about sales and you'll soon see
the difference.

CONTACT: Aaron Enright, HyperCube Website Design,
Phone: 07 282 0700,

www.hypercube.co.nz, 23 Jellicoe Dr, Hamilton East,
Hamilton. aaron@hypercube.co.nz

Andy Collins Elected To NZ Taxi Federation Executive

Following the deregulation of New Zealand’s taxi service industry in
1989, the number of taxis increased from 2,700 to around 7,000 today.

“The New Zealand Taxi Federation (NZTF) and its members are
committed to being the best in the industry. The results speak for
themselves. Whilst other companies have come and gone, our

members continue to go from strength to strength providing one

of the highest levels of service in the world.” Says Andy Collins
(pictured), General Manager, Hamilton Taxis.

“You can easily spot a NZTF car by the logo on the
rear, passenger door.”
The NZ Taxi Federation Executive lobby political parties on legislative

matters — including very strong representation on the recent Legislative
changes that came into effect on 1 October 2017.

At the NZ Taxi Federation Annual Conference in Tauranga October 2017
Andy was elected as the Waikato/Bay of Plenty Executive member.



East Ward By-Election
Postal Vote In New Year

Hamilton City Council will hold a by-election in February 2018 for the East Ward seat left
vacant by the passing of Councillor Philip Yeung (pictured).

Busy Year
Makes
Progress
On Range
Of Fronts

Some of the key highlights of Waikato
Regional Council's latest financial year
include:

Electoral law specifies that if a council vacancy is notified between late September and late
November the resulting by-election is not to happen before mid-February, due to Christmas-
New Year break and summer holidays.

Key dates for the East Ward by-election are:

¢ Candidate nominations open e Postal voting period opens
— 9am, Friday 24 Nov 2017 —9am, Friday 26 Jan 2018

¢ Candidate nominations close e Election Day, close of voting —
- noon, Friday 22 Dec 2017 noon, Saturday 17 Feb 2018.

Potential candidates can direct their inquiries to
elections@hcc.govt.nz

Public notification of a major plan for
improving rivers health,

rResort “roke rs www.resortbrokers.co.nz R

Licensed under the REAA Act 2008 mreinz r

¢ A nationally ground-breaking freshwater
strategy,

¢ Helping Hauraki communities respond to
record flooding,

¢ And solid progress on coordinated
regional development and planning.

The 2016/17 annual report, outlined how
these and other activities under a $120
million budget were

carried out and the

year ended with a cash

surplus of $311,000,

confirming the council

set and managed the

budget prudently.

Introducing Tony Davenport - Your Local Specialist Broker For
The Sale of Tourism Accommodation Businesses/Properties

Tony has been selling businesses, with revenues of $100,000 to $13,000,000, for a number of years. He
brings an understanding of the commercial dynamics, and associated business practices of sound
businesses. This in-depth knowledge will assist both buyers and seller alike.

With a direct, enthusiastic and ethical style, Tony is dedicated to getting the best possible outcome for his
clients and customers.
Tony Davenport Call Tony today to see how he can assist you
027 5555938
tony@resortbrokers.co.nz

in the selling or buying of your
accommodation business and/or property.

A summary of the annual report
highlighted:

¢ Notification of Proposed Plan Change
1 for the Waikato and Waipa rivers
after it was developed by a multi-sector
Collaborative Stakeholder Group

o Creation of the freshwater strategy
looking at new tools and systems
to better protect and manage water
resources over the next 50 years

¢ |nvolvement in creating the Waikato
Story to promote the region better, work
on the Waikato Means Business regional
economic development and finalising
the new long term Waikato Plan to
boost regional co-operation

¢ Being part of finalising a new strategy for
managing the Hauraki Gulf and creating
an interactive online tool for helping
communities prepare for sea level rise

¢ Aiding Hauraki communities to deal
with record flooding, and providing
staff and equipment to help out after
the Edgecumbe floods and the Kaikoura
earthquake.

The council received $1.3 million more
than budgeted in returns from its multi-
million dollar investment fund which has
been transferred to a reserve as protection
against future returns.

Returns from the investment
fund are used to partly
subsidise rates and provide
funds to the regional
development fund to support
projects that will provide long
term benefits to the region.

BRING YOUR

eventtolife

A stunning visual is
a key element for a
successful event!

A video wall with MPDPs could be the perfect solution

el
| }

~

Why use Multi Plasma Display Panes (MPDPs)?

Offers a crisp, clear, and bright display

Ensures better visual quality at closer viewing distance

than LEDs

Better viewing angles, a view from 45° (or even 80°) off
centre still offers the same rich colours

Want to use MPDPs at your next conference,
dinner event or exhibition stand?
Talk to one of our experts today.

AUCKLAND

’ ' NEW ZEALAND LIMITED

¢, 07 8530393 @ Unit 7/2D Brooklyn Road, Claudelands, Hamilton 3214

HAMILTON WELLINGTON
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The Wayward Pigeon

The Wayward Pigeon function room is available now for private
hire. With seating for up to 60 people, a private veranda area
with great views and a fully stocked bar, this could be the
perfect spot for your next event. Contact our functions team
to discuss any upcoming bookings. Spaces are filling fast,
however with other great options available throughout the
Lawrenson Group, we're bound to have something you'll love.

o o

WAIKATO’S LEADING HOSPITALITY GROUP

BOOK YOUR NEXT FUNCTION WITH US

To enquire contact the Lawrenson Group functions
and events manager Tania Hamilton

Phone 027 411 2800 Email functions@lawrensongroup.co.nz




CHRISTMAS GIFTS THAT SUIT EVERYONE
GLASSWARE SPECIALS—YOU BREAK IT WE REPLACE IT

OPTION 1 OPTION 2 OPTION 3
12 PORTS 24 PORTS 24 PORTS
WHOLESALE PRICE $35 EACH ~ WHOLESALE PRICE $35 EACH WHOLESALE PRICE $35 EACH
12 PACKS OF SIPPERS - 50% 12 PACKS OF SIPPERS - 65% OFF 12 DECANTER SETS - 50% OFF

OFF AT $15 PER PACK AT $10 PER PACK AT $45 EACH
TOTAL $600 TOTAL $960 TOTAL $1380
CUSTOM LABEL DESIGN

FREE LABEL DESIGN
100 OR MORE AT $35 PER BOTTLE
2 PACK PORT SIPPERS AT $10 PER PACK
DECANTER SETS AT $45 PER SET
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Corporate Clowns

By Karen Watkins, Hamilton Christmas Charitable Trust

In the States at Christmas they get
the CEQ’s of some of the companies
in the city to take part in the
Christmas Parades as clowns either
spread throughout the parade or
with a particular role.

It is to show the community
that these people are ‘real’
and show a great Christmas
spirit at Christmas.

The Hamilton Christmas Charitable
Trust introduced this concept of
“Corporate Clowns” to hand out
the lollies to the children during the
pre-parade timeframe and then if
they wish to participate in the
parade as well.

Asking CEQ’s to take part and pay for
their own clown outfit ($45 approx).

The trust helps with sourcing
costumes, provide the lollies,
buckets and get participants faces
professionally painted. There is a
support vehicle.

This is a real opportunity to show the
people of Hamilton that everyone
including our “leaders” have a great
community spirit at Christmas.

We have over 300 children taking
part in the parade every year and
they have a great time.

There is still a child in all of us so an
opportunity to have fun for just one day.

For more information, contact Karen Watkins, Hamilton Christmas Charitable Trust, email Karen@
hamiltonchristmas.co.nz, PH:021 775 647, www.hamiltonchristmas.co.nz

WHEN: Sunday 10th December

Frictionless
Ecommerce

By Tony Allwood, W3 Design

You can never make it too easy for your customers to give
you money.

With people often being able to source your products from
other websites you need to ensure you do not throw any
speedbumps in their way.

Making it easy doesn’t mean dumbing it down!

You need to collect information from your clients for you
1o process their order, but you must ensure that your
stages of purchase are:

1. Straightforward,
2. Logical,

3. And not going to give the client the chance to rethink
the purchase and go elsewhere.

There are several aspects of your e-commerce solution
that you should examine to ensure that it is easy for your
customers to complete the sales process.

In the real world, in the past, we have been asked to
conduct mystery shopping exercises for clients to check
out how their competitors treat customers.

From this, we can then help them to improve their services
to customers.

Online you can do the same thing, without having to buy.
You can go to the website of your competitors and make a
purchase of a product that you sell or similar and see how
their system compares to yours.

From this, you can see if you need to make any changes.

Whether it is described as our guest checkout or express
checkout, you will still need to collect information from
your customers to prepare and deliver their order.

If your system allows this process to be done in bite-size
steps, this also allows you to gather valuable marketing
information along the way.

The point at which the customer commits from simply
putting items into a shopping cart to separating themselves
from their money is the acid test of your process.

Do you have the right kinds of payment provider available
on your site? There are roughly speaking four options:

e Firstly, there's bank transfer,
¢ Secondly, credit card payment,
e Thirdly, purchase order (for commercial customers),

¢ And a recent entrant into the payment system matrix are
services like laybuy.com. Laybuy allows your customers
to spread their payments over a six-week period, w3 are
an approved supplier/installer of laybuy.

You should be offering as many of these payment
provisions as you are comfortable offering.

There will be costs and fees associated with each,
and you need to make sure that the payment
service you offer will still allow you to make the
profit level you wish.

One of the most neglected areas of the sales
process is after sales service.

Most companies are so happy to have made a sale that they
forget the opportunity that the customer offers for both
repurchases and to become an advocate to help drive their
brand with more sales to their friends, family and colleagues.

As part of the analysis toward frictionless e-commerce,
you need to examine what you do with and for your
customers after the packages are picked up by the courier
company:

¢ Do you send them
emails thanking
them for their
business and
checking that
the products
arrived okay?

¢ Do you send future
discount vouchers that
they can either use for sales or
pass out to their friends to help
promote you?

¢ Or do you send out a customer satisfaction
survey that will allow you to get genuine feedback
about how good your products and services were

Striving for frictionless e-commerce is an ongoing never-
ending process. There are always ways of improving your
customer's experience of dealing with you. All the above is
equally true of course for non-e-commerce businesses. You
always need to be constantly examining how you make it
easy for your customers to deal with you.

CONTACT: Tony Allwood, Director, w3 design, website
angels, Phone: 0800 933 374, 021 065 9934, tony@
w3design.co.nz, Office: 9 Perclo Place, Hamilton.
WWwW.w3.€0.nz
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Double take.

Mercedes-Benz GLC with complimentary AMG Package. Catch a glimpse of an extraordinary vehicle.

The Mercedes-Benz GLC is a luxury SUV that raises the benchmark. Encounter a world of luxury and design, teamed with
progressive, cutting-edge technology and an onboard suite of advanced safety systems that has made the GLC New Zealand’s
Safest Car 2016. For a limited time only this extraordinary GLC comes with twice the attraction; a complimentary AMG Line
package and a drive away price that commands a second glance.

Take advantage of this offer by visiting Ingham Prestige today.

www.mbinghamprestige.co.nz/double-take

GLC 220d
Exceptional value * 20-inch AMG multi-spoke alloys * LED Intelligent Light with Adaptive

for a limited time « AMG bodystyling Highbeam Assist Plus
At 89 900 * Sports suspension system * 9G-TRONIC 9-speed automatic transmission
9 * Tinted privacy glass from B-pillar * Parking Pilot with 360° camera

Drive Away’

Includes complimentary AMG Package™ and 3 years scheduled servicing.”

*$89,900 is the maximum recommended drive away campaign price of the standard specification GLC 220 d SUV with AMG Line
ordered and delivered between 14th October - 30th November 2017. Excludes Mercedes-AMG GLC 43 and GLC Coupé models.
This cannot be used in conjunction with any other offers or promotion and is available only while stocks last.

"See www.testmercedeslegal.com for full terms and conditions.

Mercedes-Benz
The best or nothing.

Ingham Prestige 450 Te Rapa Road, Hamilton 3200, Ph: 07 846 8940, www.mbinghamprestige.co.nz




2WD TRITON GLX-R DOUBLE CAB MANUAL

$27 5 +GST/ I\/IONTH*




LEASE ANLS
DOUBLE CAB FROM

TOW RATING

*Offer is based on a 48 month / 60,000km non-maintained operating lease. On road costs including initial 12 month registration and 1000km RUC, plus a tank of fuel are included. Lease offer
is available to GST registered customers only. Price - Isuzu D-Max LS 2WD Double Cab Manual $329 +GST per month. normal credit criteria and conditions apply. Model pictured may differ
from model quoted. Other terms and Km's available on request. Offer available until 30th November 2017 or while stocks last. 3.5T Braked Tow Rating.
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Fieldays Creates
Record Economic

Impact To NZ
Economy

The Fieldays 2017 Economic Impact Report prepared by
independent economist Dr Warren Hughes and Professor Frank
Scrimgeour of the University of Waikato Management School’s
Institute of Business Research, highlighted a significant

increase in Fieldays’ contribution to the New Zealand economy.

New Zealand National Fieldays Society CEO Peter Nation says

“This report shows record highs for the event and we're really

proud of what we've achieved, both from an organisational
point of view and what that means for New Zealand.

e Fieldays' brand value has increased from $380 million in
2016 to $465 million in 2017.

¢ Fieldays broke the half-billion dollar barrier for the first
time, generating $538 million in sales revenue for New
Zealand firms.

e Up by $108 million on 2016, this significant increase in
spending is an indication that New Zealand's economic
growth is in a strong position compared to recent years.

1 The Boulevard, Te Rapa, Hamilton
WWW.WINGER.CO.NZ
(O7)838 1249

Left to right: New Zealand
National Fieldays Society

CEO Peter Nation, University

of Waikato Management School
Professor Frank Scrimgeour,
Independent Economist Dr
Warren Hughes, and ANZ Chief
Economist Cameron Bagrie at
the Fieldays 2017 Economic
Impact Report breakfast.

Dr Warren Hughes commented that the 2016 figures reflect
the effects of two years of low dairy payouts, while 2017 is
showing renewed confidence and increased expenditure in
the dairy sector.

ANZ Chief Economist Cameron Bagrie commented on a
strong rural community showing strength across the board.

“It's going to be a big economic tailwind for New Zealand
over the next two to three years,” said Bagrie.

This is evident in the creation of over 2,300 full time
equivalent jobs in 2017, up from 2,021 in 2016. Of those,
900 were created in the Waikato alone, a 27% increase on
the previous year.

Overall the Fieldays event has generated $238 million to New

Zealand's GDP, an increase of 24.7% over the 2016 year.

Economic analysis

¢ For every one of the 133,588 visitors through the gate
$4000 in sales was generated.

e Every entry through the gate by a visitor from outside
the Waikato region generates $317 spent in the Waikato
hospitality sector.

o Every dollar spent during Fieldays, whether on
accommodation, equipment sales, infrastructure etc
generated another $1.37 of sales revenue somewhere
else in the New Zealand economy.

o Sales at Fieldays increased by 30% per site in 2017.

¢ 81% of patrons rated Fieldays as the most important or
equally important annual event in New Zealand.

¢ Exhibitors estimate that 9.1% of sales made at Fieldays
would have been lost if Fieldays did not exist.



Become A Better
Communicator

By Philip Wicks, Wicks Dorey & Associates

Most of us perform better in one part of the

communications process, as either a Speaker

or a Listener, but don't go to the effort to make the most of our
communicating abilities by improving the weaker skill. But our
communication is likely to be so much better and more effective if
we did. It's not too difficult.

1. SPEAKERS NEED TO BE AWARE OF THEIR AUDIENCE

Speakers are good at sending out a message. They're focused on
what they're saying and how they say it. What they too often miss
is how it affects their audience — the listeners. Speakers who don't
think about their audience when they speak are likely to be talking
mostly to themselves.

2. LISTENERS SHOULD THINK ABOUT WHAT THEY HEAR

Good listening involves thinking about what the speaker is

saying and integrating new information with the existing body

of knowledge so it becomes relevant on a personal level. Good
Listeners actively work to understand what the speaker is saying

and focus their thoughts on the content of the message directed to
them. Listeners who don't listen actively will miss out on much of the
speaker’s message.

Listening isn't the same as just hearing what other people say -
that's what the ears do. It's the brain that does the actual listening,
and the more mental power you apply to what you hear, the more
you're going to understand.

You're only going to apply this extra effort if you're interested in
what you're hearing. That means thinking about what's being said,
word-for-word. Repeat the other person’s words in your mind and
analyse what's been said. Don't try to think about what you're going
to say in response; that will take you away from active listening and
make you partially disconnect from the conversation.

3. A MESSAGE IS MORE THAN JUST THE WORDS

The content of the message isn't just what the speaker says; it's also

the thoughts and feelings the speaker is trying to communicate. It's

the sum of what the speaker’s words really mean, which can also be

conveyed by their facial expressions, body language, and even their

tone of voice. The ideal communicator is aware of all the subtleties

involved in communication and understands that it's not just about
the words used in a conversation.

4. GIVE FEEDBACK AND LEARN HOW TO RECEIVE IT

All human communication is a two-way process. Getting feedback
from your audience is important so that you know if your message is
being understood and also whether it's being accepted or generating
a hostile response. It can help to imagine yourself as your audience
and ask: “How is this speaker going? Do | understand everything
or do | need clarification?” Good speakers always get audience
feedback and can adjust their presentation accordingly.

5. IMPROVING YOUR TECHNIQUE

The simplest way to improve your speaking technique is to invest
in a simple webcam and record yourself giving a 60-second talk on
your favourite subject. When you play it back you'll notice so much
about the way you speak and quickly get an idea about how to
improve it.

By thinking about how we speak, how we use our voice, and how
we sound, we can greatly improve our skills of communicating to

an audience, whether it's to one person or to a roomful. Establish

a communications link with your audience and maintain it while

you speak. Eye contact is essential, but you should also watch for
changes in facial expression and posture to see how your message is
being received, and pause from time to time to give the other person
a chance to respond.

Communications are the way we relate to other people. They're the
basis of how we make friends, influence others — and do business.
Start working today to become a better communicator and it will
have a positive impact on every aspect of your life.

CONTACT: Philip Wicks, Director, Wicks Dorey & Associates
—Business Success Partners, 027 824 8809, phil@wicksdorey.
€0.nz, www.businesssuccesspartners.co.nz

The Anton
Pires Real
Estate Report

Hamilton sales
for September
were consistent
with the
previous 3
months, at 254
(August 255, July
252, June 269).

With the result now confirmed for the
general election and the dust settled,
combined with the warmer weather
and longer days again upon us, listing
numbers are increasing as is typical of
the busy lead up to Christmas.

More listings usually attract more buyers
into the market and we expect sales
numbers to increase this quarter as
buyer confidence remains high.

The median sales price of $542,500 was
down 0.7% on August's record high, up
6.2% (or $31,750) on September 2016.

The average days a property takes to sell
again dropped back, to 33 in September
from 34 days in August, buyers having to
make quicker decisions with the pre-Spring
shortage of properties to choose from.

CONTACT: Anton Pires, Harcourts/
Monarch Real Estate Limited,
Licensed REAA 2008, Phone: 0274
268 667, property@antonpires.com
www.antonpires.com
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Music and Lyrics by Ruth Wallis
Book by Steve Mackes and Michael Whaley
First Produced Off-Broadway by Lawrence Leritz

New Zealand Premiere
A riotous comedy for adults!
Perfect for Christmas parties

Season: 25 Nov to 16 December 2017
A dinner and show experience — $70.00 per person
Bookings: www.iticket.co.nz or 0508 484 253
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Industry Pleased Tourism
Staying On Front Bench

New Zealand's $35 billion tourism industry is pleased that Deputy Labour
Leader Kelvin Davis will take the tourism portfolio in the incoming

Government.

It is fitting that tourism is held by a senior, front
bench Minister, to reflect the importance of the
industry to growing New Zealand's economy,
Tourism Industry Aotearoa Acting Chief
Executive Steve Hanrahan (pictured) says.

As a previous tourism spokesperson for
Labour, Mr Davis is familiar with the industry,
which is worth $2.4 billion a year to his Te
Tai Tokerau electorate.

“We look forward to working with Mr Davis
to progress the incoming Government's
priority of regional development. Tourism is
the only industry that creates businesses and
provides jobs in every part of the country,
often in areas where few other opportunities
exist,” Mr Hanrahan says.

TIA's election manifesto, Tourism for Tomorrow,
sets out 29 priority actions to supercharge
tourism’s success and support the industry to
reach its Tourism 2025 goal of growing total
tourism revenue to $41 billion a year.

“We know the boom in tourism has created
opportunities for business and employment in
many regions but it has also placed pressure
on the infrastructure in some popular regional
destinations and on the public conservation
estate. We look forward to working with the
new Government on addressing infrastructure
funding issues and ways to maximise the
economic benefits of tourism to New Zealand.

“We will be discussing immigration
settings with Minister Davis and also new
Immigration Minister lain Lees-Galloway,
to ensure tourism employers are able to
secure quality staff when no suitable New
Zealanders are available.”

TIA is welcoming the new $1 billion a
year Regional Development Fund, and
the promise of increased funding for the
Department of Conservation.

TIA has invited Minister Davis to speak at
Tourism Summit Aotearoa in Wellington

on 14 November, which will be his first
significant opportunity to address a tourism
industry audience.

"We are arranging to meet with Minister
Davis as soon as possible, as well as Ministers
in other portfolios that have an impact on
tourism including immigration, conservation
and infrastructure,” Mr Hanrahan says.

For the Real "Wots Wot”
In Hamiflton Real Estate

With over 12 years experience in the
Hamilton Property Market, I've seen pretty
much every market there is. A lot has
changed in the last few years and as we
know Hamilton is a fantastic City &
growing at an amazing pace. If you've
been considering a possible future move,
investing in the rental market, or realising
some assets, then you need an accurate
guide as to what your property is worth so
as you can make a fully informed decision
about your next move. Alternatively if it’s
just a catch-up over a coffee as to where
things are at, not a problem. I'd love to
help. Just get in touch. For a Free &
Accurate Market Appraisal or further
market Information, Call me Today.

Terry Watt — Residential Specialist
Lugtons Real Estate

Bus: (07) 847 0919 Mob: 0274 646 438
terry.watt@Ilugtons.co.nz

LOGO EXPRESS

custom embroidery and printing

IDEAL CHRISTMAS GIFTS FOR YOUR STAFF
AND CUSTOMERS - TOPS AND/OR CAPS!

We specialise in embroidery
and printing shirts, caps.

WE ACCEPT BULK ORDERS!

- Centreplace shopping centre, Hamilton
CBD | P 838 3688

- Shop 53a, Te Awa, The Base | P 850 5415
logoexpress55@gmail.com
www.logo-express.hamiltoncentral.co.nz

[fdlogoexpress55




GET

NEW
YEAR
READY
WITH

FUSION
PRINT.

The summer holiday countdown
has started and you probably
have a list of tasks to get sorted
before the end of the year. We
can’t help you find a present
for great-aunt Sally - but we
can get your business set for
the silly season.

To organise all your printing needs,
call our customer service team now
on (07) 847 7214 or drop by the
office and see us at 24 Norton Road.

www.fusionprint.co.nz

Get your Christmas jobs underway now!
Do you want to send a branded Christmas card to clients? Or maybe you're
thinking of a Christmas-related print giveaway, such as gift tags, sheets of gift
wrap or even just a personalised note to put in with orders? The sooner you see
us about these tasks, the better you’ll feel. Our design team can help you with
ideas and artwork before you print.

Refresh your offices for the New Year.
We are specialists in large format digital print. We can print branded vinyl
wallpaper to give your reception area, meeting rooms and offices an eye-
catching point of difference. It hangs like wallpaper and can be anything
you want it to be, from your company name and philosophy to a verdant
rainforest or sunny beach scene. You can install it yourself and reposition it
as required without worrying about leaving any sticky residue.

Give your brand a boost with printed vehicle wraps.

Vehicle wraps have become best-practice in branding your vehicle fleet.
Not only can you cover an entire vehicle easily with show-stopping
graphics, but the paintwork beneath gets a layer of protection. Let us turn
your vehicles into driving advertisements today.

Put an inspiring printed desk pad in front of your people.
When everyone arrives back at work after the summer holidays, get
them off to a great start with a desk planner pad that encourages
productivity. We can design and print planners for any desk space.

Get your health and safety signage sorted.
Safety signage in the workplace is mandatory, but running something
off on the copier isn’t going to cut it. To ensure compliance with
Health and Safety NZ requirements, you need properly designed
permanent multi-message signs. We can help with that.

Check your stationery inventory, then order now.
Leading up to Christmas, things get pretty busy in our print shop.
We'll always do our best to pull a rabbit out of the hat for you, but
pre-planning and ordering is the only way to be sure you’ll have
stationery supplies stocked up for the New Year. To make this super
simple, consider moving to online print ordering. Our customer
service team can tell you all about it.

[ Best solutions at the right price.
D»/ Waikato’s most sustainable printer.
[/ Hamilton based for your convenience.
[ Unrivaled print quality and customer service.

FusionPrint W V%
el

Telarc. [ Telarc.

a division of Soar Print Environment | | Qualty
1S0 14001 180 9001
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i~ BUSINESS SUCCESS

——PARTNERS——

BUILD AN
AWESOME BUSINESS

Transform your business from
a job to a growing asset!

T ——

Increase Profits

Create Value .
Reduce Stress . Support a Better Lifestyle

INSPIRING SUCCESS AND BUSINESS TRANSFORMATION

Phone or email now for three hours of free mentoring
including a full Business Diagnostic

P. 0800 287 266 E. info@businesssuccesspartners.co.nz

Mathematics
Trust Hits
the Spot

By Jean McKenzie. Chairperson,
Mathematics for a Lifetime Charitable Trust

Helping our children achieve academically
through school so that they can make
something of themselves when they get
older is a challenge all families face.

Many parents wish for their children to
become passionate and excited about
maths, while often the reverse is reality.

Yet feedback received from students
receiving grants for tuition from
Mathematics for a Lifetime Charitable Trust
(MFALT) indicate that some grant recipients
are in fact getting excited!

“ In a few short weeks she
has gone from struggling with
and hating maths to a girl that
was excited to go to school for
a maths test! A home she is
happily sharing her new found
knowledge with her siblings”;
“| love maths now; finally |
know what to do!”.

And it is not only the parents that are noticing
—teacher comments have included “he has
displayed increased confidence and now
participates in class”, “once she understood
some concepts her enthusiasm was catching”.

This is exactly what the Trust hopes to foster
by providing grants towards individual
tuition for students that normally would not
be able to afford it.

The Trust has not yet been operating for a
year and has already given grants towards
tuition for 22 students from a number of

locations in the mid to upper North Island.

The thought that children who felt they
were’ dumb’ or "hopeless’ are now
blossoming and forging ahead really tugs on
the Trust's Board members heartstrings.

MFALT is actively seeking donations
and funds from individuals, Businesses,
and Corporate entities to continue

the positive impact on the students
involved in addition to that on the
hopes and dreams of all those parents
/ whanua.

The demand for their services is growing as
more people become aware of them.

The Trust invites you

to jump on board the
initiative and make a
positive difference for

a student, their family
and eventually the wider
community by sponsoring
tuition fees for children
meeting the Trust's
criteria.

More information: www.
mathematicsforalifetimecharitabletrust.
org, phone 021 133 5161, jean.
mathematicsforalifetime@gmail.com



Translating Between Generations To Create Value

Greg Dunn, ABC Business Brokers

Much has been made of the wave of ‘baby-
boomer’ businesses due to hit the market
and the various impacts this is likely to have.

As an aside; many of these commentaries
take little note of the significant impact

of immigrant business buyers, or the
significant capital created by the recent real
estate booms and thus probably understate
the number of willing buyers in the market.

That being said, we do think there is
another issue facing many of these
businesses that often goes unnoticed.

The issue we have is one that requires translation
between the generations — or at least their prevailing
attitudes towards work and business ownership.

A large number of the financially solid buyers we work with
are probably better termed ‘investors’; or more accurately
‘aspiring investors'.

They are either unwilling or unable to become the all-
encompassing Working Owner that owns and operates
a business fulltime.

They've often got a strong management skillset and believe,

often correctly, that they can add significantly value to an
organisation in this capacity without the day to day
operational involvement.

A larger number of the better businesses we see coming to
market are owned by a generation that hold the good kiwi
value of Hard Work in high esteem.

- FREE Denture Health Check & Consultation

To this end, management of
their businesses has never
been transitioned to staff or
their workload reduced...
why pay some other bugger
to do it when | can do it
myself; and they'll probably
stuff it up anyway!?

In fact, many of these owners
derive significant identity from
their work and can't see why
their staff should be working
if they're not.

We see this particularly strongly in regions with excellent
lifestyle opportunities; such as the Bay of Plenty and Waikato
where we are focused; as the desire to spend more time fishing
or at the beach doesn't require weeks away at the bach.

The majority of buyers are now tending to come from
a different generation; one that focuses on return on
investment, they are searching for work-life balance.

This new generation have often generated their funds
through property ownership whilst working within corporate
organisations.

This, arguably, more sophisticated view of management
or business structure is somewhat at odds with the very
businesses they're looking to acquire and so many good
opportunities are discarded as being ‘too dependent on
the owner'.

This disconnect requires deeper levels of negotiation in order
to transition the business successfully from one ideology to
the next.

We suggest that this is where the opportunity to
create value lies for astute purchasers.

Many of the business owners we work with are more than
willing to consider extended handovers or customised
transition plans involving extended consultancy periods.

An incoming buyer could well utilise this time; not just to
learn the business themselves but also recruit a new General
Manager or CEO to learn directly from the current owner
(depending on the scale of the business of course!).

Rather than only considering businesses that have already
been transitioned to non-working owner management; and
thus, commanding a premium; savvy buyers would do well to
investigate the alternatives.

A buyer willing to invest the time in working through
possible transition processes will likely acquire a
better business; generating a more favourable return
on investment and still achieve the same end result.

We suggest that buyers willing to actively engage in
resolving this issue through negotiation and deal structure
are far more likely to secure the top-quality businesses
they're looking for.

Come and see us if you are considering a business purchase or
looking to potentially sell your business, we would love to chat.

CONTACT: Greg Dunn, Business Broker, ABC Business
Brokers, Ph 949 9431, Mobile 027 293 0377,
GregD@abcbusiness.co.nz, www.abcbusiness.co.nz

- FREE Month supply of Caldent Denture cleaner

- FREE Denture Brush.
All FREE with your Denture Health Check & Consultation.

EXTRACTIONS AND DENTURES ALL ARRANGED HERE!

WINZ LOWEST PRICED DENTURES!

Lost or broken your dentures?

We manufacture our own dentures and offer urgent repairs.

BOOK YOUR FREE CONSULTATION TODAY

0800 11 23 24

www.clinico.c0.nz

Anglesea Imaging Centre, Gate 2, 11 Thackeray Street Hamilton  Collingwood, Botheryway Legal building, 127 Collingwood Street, Hamilton and branches throughout Waikato & Bay of Plenty
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SUBARU

Confidence in Motion

WRX from $48,990" + ORC

Levorg 2.0GT-S only $57,990"+ ORC )
Legacy 3.6RS only $49,990" + ORC

Outback from $44,990" + ORC Forester from $39,990" + ORC
[ ]
do It ove r oo/ You have the freedom to choose between legendary performance or legendary (AANCAP D==ﬁ='-D3 @’ﬂ
7 Safety % % % % *
(o] i capability, because we're offering monthly payments over 3 years at 0% interest, with o I:][:ﬂ:][]
3 ea rs Interest p-a. o, : . PR R . . Maximum 5-Star Symmetrical Legendary Subaru
. a 25% deposit on these models. The only thing that's limited is time, so get in quick. Safety Rating All-Wheel Drive Boxer Engine

*Application fee of $350 applies. Prices include GST. Fixed interest rate of 0% p.a. WRX: Offer based on RRP of $48,990. Total amount payable $49,340. Levorg: Offer based on RRP of $57,990. Total amount payable $58,340. Legacy 3.6RS: Offer based on RRP of $49,990. Total amount payable $50,340. Outback: Offer based on RRP of $44,990.
Total amount payable $45,340. Forester: Offer based on of RRP of $39,990. Total amount payable $40,340. This advertisement is for a credit agreement with BNZ. BNZ lending criteria, terms and conditions and fees apply. For further details, contact BNZ on 0800 236 777. Excludes lease, government and rental purchases, on-road costs &
accessories. Each offer not available in conjunction with any other special, discount or promotional offer. Available at participating dealers only. Valid until 31.12.17 or while stocks last. Subaru reserves the right to vary, withdraw or extend this offer. See full terms and conditions online at subaru.co.nz.

Take your pick

NO
DEPOSIT

OR JUST
$19,990

PLUS ORC

*88.92/week based on Swift GL manual, Jimney JX manual, Ignis GLX auto and Baleno GLX manual, SSP $19,990 plus orc, total amount payable $23,208.12. Weekly payments based on nil deposit, 3.9% p.a. interest rate and a 5 year term.
Payments include on-road costs, a $369 ducomentation fee and $10.35 PPSR fee. Offer available from 1-30th November. Excludes SX-R, S-Cross Prestige, fleet purchases, demo vehicles and all other promotions. Normal lending and credit criteria apply.

lll WINEEE 1 The Boulevard, Te Rapa, Hamilton

WWW.WINGER.CO.NZ

supersite (07)838 1249




0¥ WINGER
supersite

LEASE ANLS
DOUBLE CAB FROM

$39+GSTW,_,

’NTH.L?'

- = i X A
*QOffer is based on a 48'l|!mth /60, Oookﬁohﬂ‘%&u&&eb ng ‘road eosts including | 1’1 1 1000km Ht'TC"pi'ug.a tq_hq&fu ‘a ncluded J,e
+GS1”peFMmal cred t criteria and conditions apply"fVIodeI pi ct red may d ffe

~ is available to GST register: ed customers only. Price - Isuzu D Ma LS2WD Dou.ﬁle Cab Manu m_srza
from mode! quoted. Other terms and Km's avai Iabl&o |;eg,_est Of'fer available until 30th Novembeﬂm whl!e stocks last. 3.5T Braked Tow Rating.

NATIONWIDE
JEEP SALE

JEEP RENEGADE LONGITUDE

e 1.4L Multiair Turbo with 6 speed
clutch transmission
17" alloy wheels
Dual zone air con
6 speaker audio system
5 Star ANCAP safety rating

+ ORC

’l’ WINEEE 1 The Boulevard, Te Rapa, Hamilton

‘ WWW.WINGER.CO.NZ
Super5|te (07)838 1249




Improve Your Chance Of Being Paid Before Christmas

By Catherine Clark, CollectIT

1. PROVIDE TERMS OF
TRADE TO YOUR CLIENT

Having well spelt out terms of

trade with your client before work is carried out gives you a
contractual agreement which then governs the contractual
relationship between you. Without them it is impossible to
impose terms such as interest and the recovery of your costs
in the event that your customer does not pay you.

2. HAVE A PROFESSIONAL LOOKING INVOICE

Handwritten invoices are easy to ignore, especially if the
handwriting is difficult to read. It can also suggest to
your clients, that you don't have a team of smart business
advisors who are going to leap right onto slow payers or
non-payers.

3. ENSURE THE INFORMATION IS CORRECT
Putting an incorrect figure on your invoice is going to delay

Developing Your
Business Social
Media Presence

By Tash McGowan, Salt Collective

For business, social
media has been termed
the new black for
connecting with existing
and potential customers,
and marketing products
and services in real time.

There are a lot of
opportunities in this
area, and a lot of
potential pit falls.

your payment. If the amount you have listed is too high your
customer won't pay you and you will have to start again with

a new invoice. If it's too low, the customer will be delighted,
possibly pay you straight away, and then best of luck chasing
them for the balance. If you've put the wrong bank account
details it could take weeks to sort that out with the bank. Ensure
the entity you are invoicing is correct — whether it is a company,
trust or individual — make sure this is correct on the invoice.

4. ENSURE ALL DATA IS THERE

If any data is missing, such as bank account details, an

address, an order number — how is your customer going to

pay you? The same applies if you have omitted to put on the charge
for additional products or services. You can send an updated invoice
but you will need to start all over again with payments terms,
slowing down the process of getting paid. Ensure that you have
stated clearly on your invoice, the date payment is due.

5. BE PROMPT

Every day you delay sending out the invoice, is prolonging
the day you get paid. Send invoices as soon as the job

is finished or as a progress payment if the job is lengthy.
Emailing is the most efficient and cost effective way to send
your invoices.

6. MAKE IT EASY TO PAY

The more options you give your customer to pay, the easier
it is for them. The majority of bill payments are now made
electronically. If your client is experiencing difficulty paying
the full amount work out a payment plan that will work for
both parties. It's better to be paid slowly than not at all.

7. CHASE WHEN IT'S OVERDUE

When a client is overdue with their payment, it is up to you

to pursue the matter and ask for the payment to be made for
the service/product you have provided. This follow up needs

to be carried out in a timely manner ie. within a few days of it
being due. If your accounting software enables you to set up
automated reminders to be emailed to your customers when
the invoice is overdue - this is worth setting up. Don't be slow
to ask for professional help on the matter of unpaid invoices.
Sometimes the sheer fact that you have escalated the case,
shows the debtor you are serious about being paid for the work
you have done.

CONTACT:
Catherine Clark, CollectIT, Debt Collection Agency, 834
9111 or info@collectit.co.nz, www.collectit.co.nz

Here are five keys to keep in mind when developing and growing your business social media presence:

1. BE CLEAR WITH WHAT YOU WANT TO ACHIEVE
What outcomes do you want to see?

You may want to increase your brand awareness, or increase
sales of a particular product or service.

Once you know specifically what you want to achieve, you
can form a plan of how you'll go about it.

2. SOCIAL MEDIA SHOULD BE CONSIDERED PART
OF YOUR OVERALL MARKETING STRATEGY, AND
CANNOT BE WHOLLY SUBSTITUTED FOR YOUR
OTHER MARKETING AND ADVERTISING ACTIVITIES

There are a number of fantastic forms of advertising, not all of
which come at a high financial cost, and all have their place.

Social media adds another arrow to your quiver, so to speak.

Be prepared to use a combination of marketing and
advertising methods, and measure your results.

3. IT'S VALUABLE TO HAVE A CONFIRMED SOCIAL
MEDIA STRATEGY

This can be a simple one page document outlining:
e Your aims and budget,

\s you ‘Web

W3 DESIGN

0800 933 374 wwww3.co.nz

* Your target market,

Their social media habits,

The type of social media you will use for your activity,
The type of posts you will adopt,

And their regularity.

4. MEASURE RESULTS IN TERMS OF ENGAGEMENT,
NOT JUST NUMBERS LIKED OR YOUR PAGE LIKES

Genuine positive engagement with your customers over time
will result in their increased use of your products and services.

5. CONSIDER YOUR COMMUNICATION STRATEGY

Social media allows the rapid spread of information, which
could be a great benefit, or a great risk for your business.

It is well worth including social media management
guidelines in your business communication strategy.

Social media will enable you to reach your existing customers more
frequently and quickly as well as exposing you to new customers.
This in turn leads to greater profitability for your business.

For more information on developing your social media
strategy contact Tash McGowan 021 265 2270,
www.saltcollective.net, salthz@orcon.net.nz



»VILAARAD WINERY

*CHRISTMAS LUNCHES

FRIDAY 01" 08" 15"
DECEMBER

S44.50pp

Includes Mediterranean banquet, dessert,
tea and coffee.
Relax and enjoy live acoustic music.
Full bar facilities available.
visit our website for more information
www.vilagradwines.co.nz

07 825 2893
wines@vilagradwines.co.nz

www.vilagradwines.co.nz f




Urban
Print.

GOT AN EVENT?
WE GOT THE

SOLUTION. ’

CALL NOW.

Our pull-up banners and display units deliver great
exposure at events and seminars. To stand out even
more, hire a display wall unit from $69+GST per day.

07 838 2168
info@urbanprint.co.nz
www.urbanprint.co.nz

90B Greenwood Street,
Frankton, Hamilton 3204

SIGNAGE DESIGN & PRINT ALSO AVAILABLE
4

VEHICLE SIGNAGE

Let your car do the job for you. From graphic design,
printing, cutting and installation - we can help you
customise your vehicle to gain some extra exposure to
your brand.

WINDOW SIGNAGE

Window signage is a cost-effective way to attract attention
and create impulse sales. They’re quick and easy to install
and will last a long time with proper care. Advertise your
store to potential customers 24/7!

RETAIL SIGNAGE

It could be time to upgrade your signage, discover our

range of shop signs and talk to the team at Urban Print
today for a free quote.




New Hazardous Substance Seminars
And Asbestos Removal Course

By Lynz Wilmshurst,
Safety n Action (Advertorial)

New regulations for Hazardous
Substances and Asbestos Removal are
about to be put in place.

Make sure that you're ready with the
latest training and seminars from Safety
'n Action, health and safety training.

Hazardous Substances Seminars

The Health and Safety at Work (Hazardous
Substances) Regulations will be effective from
1 December 2017 and will affect workplaces
that manufacture, use, handle, store and
transport hazardous substances.

These new regulations will have a stronger
focus on managing the risks involved with
hazardous substances in the workplace
especially since they have the potential to
cause irrevocable damage to workers, others
and the environment.

If you are a PCBU, worker, or a self-employed
contractor, you will have duties to determine
and manage the risks posed by the hazardous
substances you deal with, so that any potential
harm is reduced to an acceptable level.

Two-Day Asbestos Removal Course

Government regulations for working

with asbestos changed with The Asbestos
Regulations 2016, designed to protect New
Zealanders from exposure to asbestos fibres.

In April 2018 new licensing
and training requirements will be introduced
for the safer removal of asbestos.

There are new classes of licensing with
different Unit standards attached to each.

Our team will train attendees to achieve the
Class B license with NZQA Unit standards
29765 and 2138, for carrying out the removal
of any amount of non-friable Asbestos.

With this training, you no longer have to go to
the expense of contracting in a specialist for
removing non-friable ashestos or ACM material
in your building projects.

For more information about the new
regulations head to www.worksafe.govt.
nz, www.legislation.govt.nz or call us on
0800 222 388.

CONTACT: 0800 222 388, www.

safetynaction.co.nz, Lynz Wilmshurst, Lynz.
Wilmshurst@safetynaction.co.nz

THE

SALES and MARKETING are two totally separate, yet
vitally important aspects of all businesses.

But at the same time as being totally separate they are
also completely interlinked and important to each other!

Many businesses confuse the two and default to marketing
as being the only/best way to attract new clients.

Marketing is actually to support a good sales
strategy and processes.

A good sales strategy involves a wide variety of
aspects.

Knowing and implementing these sales aspects
=loads of new and ongoing clients!

With over two decades of experience dealing
with thousands of businesses if you would like
more customers/clients give me a call. Getting

all aspects of your sales sorted can be low cost
and very effective. | know what works, | know what
doesn't, give me call to know more:

info@bizhamilton.conz 078391101 0275525345

SALES MARKETING

Advice. Strategy.
Training. Management. Roll-Out. Monitoring

WHERE WE KNOW

AND

Our friendly, helpful Gym environment is perfect as many find the
whole new gym experience intimidating. We have membership
options ranging from Coached VIP memberships through to
No frills. So join now or contact us for a visit.

021 342 682
11 Keddell Street, Hamilton

4 | —
| F
|I.-

FdEMEﬁTE /24 HOURS

Brian McFarlane Bodycoach
fitfiguresgym@gmail.com




~ROTOTUNA BUSINESS NETWORKING GROUPS
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The Rototuna Business Networking Group was established in April 2017 to connect and support local entrepreneurs.

Ever since its inception, it has attracted and
retained many business owners, and has
grown to a membership of 28. The group meets
every fortnight on a Friday between 9.30 and
10.30am at the Keg Room, and is free to join.

The nature of the network’s openness empowers
its members to speak freely about their problems
within their business, as well as share their

respective successes every fortnight. This results in

a continual dosage of inspiration, and a sense of

Ultimately, we are a spirited
collection of entrepreneurs who
want to grow our local community
and ensure every member feels like
they can reach out for support. If this

The benefits of the network include forming
powerful professional relationships with
likeminded individuals, development of
friendships outside the network, a strong
referral rate, and a lively Facebook
Messenger group.

belonging.

On top of this is a monthly social drinks at the Keg
Room where members are encouraged to invite their
associates, friends, and family, to unwind away from

sounds like a fantastic opportunity
for your current or soon-to-be
business, please get in touch with
Tomek Pietkiewicz on 022 182

their business, and build personal connections which
largely crossover to their respective enterprise(s).

5943, or at tomek@adamas.co.nz

How is Connect Therapies different from other Acupuncture clinics around?

We get results by combining East and West,
new and old treatment styles. This is how we
get our name, Connect Therapies.

One of the most effective styles in
Acupuncture, is Tung's Style which is used in
our clinic. Master Tung has been referred to
as the greatest acupuncture master who ever
lived. He was famous for the miraculous and
spontaneous results he would obtain by using
few needles.

We also use a combination of other treatments
to give you optimum results, such as AcuGraph
Meridian Diagnoses, Auricular Diagnoses and

Treatment, Mitsui Far Infrared Heat Treatment,
Moxibustion, and Cupping.

Some people find needles work, some people
find herbs work better. Either way we have the
tools and the knowledge to help people with
conditions ranging from muscular aches and
pains, stress, fertility, digestion, migraines and
insomnia.

Contact: Kane Monrad

25 Somerton Drive,
Hamilton

Telephone: 07-855 1651
www.connecttherapies.co.nz

At Momento Group, we are specialists in organising conferences
and incentives, event management and travel solutions.

In other words, we get to create excitement
and amazing experiences for our clients every
single day.

Whether we are organising an
overseas incentive to reward a
sales team, designing a gala
dinner for a fundraising evening,

or creating a bespoke itinerary

for a trip of a lifetime,

the Momento team can
personalise each solution
for your needs.

We are continuously researching and
discovering the hottest destinations,

hotels, venues, restaurants and activities to
recommend, both here in New Zealand and
around the world. It's part of our commitment
to know exactly what we are recommending to
our clients.

At Momento Group, we're in the business of
creating experiences — we want yours to be one
to remember.

Visit www.momentogroup.co.nz for further
information about us and our services.

Joanna is a national Early Childhood

Consultant and director for Learning Links.

With more than 20 years experience as an early childhood
teacher, manager and owning and operating childcare centres.
Joanna'’s passion for teaching started when she was a toddler,
with a class of three dolls and two very patient younger brothers.

Choosing an early childhood service is a big
decision. We understand how important your
child is to you and the importance of ensuring
they get the best possible start in life. As a
working mum of three | know that a quality
child care setting helps to prepare children for
school, and enables parents to work or study
knowing their child is well cared for.

At Learning Links we offer parents the choice
of Centre or home based education. The key
to success for Learning Links is the family and
community focus.

Contact Learning Links, 07 854 3933
www.learninglinkschildcare.co.nz,
www.learninglinksathome.co.nz

| looked for a business opportunity that combined
my business background, community involvement
and love of food. Gourmet in the Gardens was a
concept that we created to bring the community
together, in the award winning Hamilton Gardens.

Our season runs from October to March each year.
We have grown from 17 vendors and over 5000
likes in season one to season 3 offering 28 food
vendors and almost 11,000 facebook likes. Summer
Sundays from 4-8pm offering live music, activities

Come and join us with family and friends
and celebrate the Waikato with a relaxing
family event for all to enjoy. Check us out
on facebook.

Contact

Tania Simpson

hamiltongourmet@

yahoo.co.nz

027 627 5387
Gourmet in

for children, and food from around the globe.

the Gardens

| have made the decision to
relocate both my business and
home to Rototuna, in Hamilton
and open a new salon in my

home. to enjoy.....

I have been welcomed by the
Rototuna Business Networking
Group, encouraged by other
business owners and given an
opportunity to be involved in

the Rototuna community. in between!

The aim of Halo is to provide

a high quality service in a
modern comfortable space and
keep it affordable for everyone

Luxury and beantiful
hair should be accessible
to all young ‘old’ and

Michelle Chote
027 421 6889

Do what you love and you never work another day in your life!

| love what | do and use my enthusiasm,
marketing/communication background and
of course hard work to bring a fresh and
smart approach to selling homes. My aim is
to be with you each step of the process right
through to the end.

| specialise in the digital
presentation of your home to
ensure you get noticed by the
right buyers and in the right
formats. My aim is to get a
win/win outcome, and to

do it with a smile.

| love being part of the Rototuna Business
Networking Group group, it gives me an
opportunity to meet with other business people
and another way to make connections within
the community.

Although | do what I love, | also love spending
time with my family, sunshine, coffee catch ups
and being a part of her children’s school PTA.

CONTACT:

office 07 838 3800 | a’hrs 07 838
6098 | mobile 027 544 7784
email anna.smart@lugtons.co.nz |
website www.annasmart.nz

We set out to make Wash Rite,
New Zealand’s premier domestic
House Wash and commercial
property washing service.

A combination of low-pressure washing
and biodegradable cleaning agents on a
house wash can eliminate the re-growth
of moss, mould and lichen for up to 12
months. We also offer 12-month warranty
on all roof treatments (as long as the
pitch of the roof is not in excess of 40
degrees). Our professional grade surface
cleaners will clean you're your concrete
or hard surfaces back to look like new.

Wash Rite is now in five areas,
Hamilton, Thames-Coromandel,
Wellington, Ashburton and
recently a brand-new franchise
has opened in Whangarei. We
are constantly looking for
opportunities to have Wash
Rite brand throughout New
Zealand, joining the Rototuna
Business Networking Group is
part of that strategy to do just
that. After that, Australia!

Troy Hillard
0800 101 216
www.washrite.co.nz

The Eatery & The Keg Room was

When we started

this business we

felt that Rototuna

deserved a

great local bar

and a quality

local restaurant

in its neighbourhood. Four years on and
nothing has changed. Our neighbourhood

is growing rapidly and we believe in a place
that the community feels is a representation
of them. We have always had the vision of
creating a place where strangers become
friends and friends become family.

designed to be local, for the locals

The Keg Room is a bar that focuses on the
friendly. A stylish hangout with a down to earth
atmosphere and approachable food and drink
served in comfortable surroundings. Make
yourself known, treat our place as yours.

The Eatery is a modern Italian trattoria where
great quality food is just down the road. A
restaurant that is equally as family friendly as it is
intimate, focused on delivering an experience that
makes you want to come back again and again.

The Eatery & The Keg Room — your place.

Mel & Andy, 07 852 5925
Facebook: theeateryandthekegroom
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With Momento Group
- the experts in travel

Momento and event solutions

Group

TRAVEL. COMFERENCES. INCENTIVES. EVENTS.

Visit our website, www.momentogroup.co.nz for further
information about us and our services.

Located in Rototuna, we are proud to be a member of the
Rototuna Business Networking Group.

Providing Early Childhood
Education and Care for children
from new born to school age.

Offers the choice of Homebased
ECE or Centre based ECE.

Contact us today if you want Love,
Education and Care for your child.

07 854 3933

www.learninglinkschildcare.co.nz
www.learninglinksathome.co.nz

@ Home

Feeling Stressed, Tired or Sore?

We Offer a Wide Range of Services,
Specialising in Acupuncture

At Connect Therapies we want you to
start living your life again and have full
optimisation of your health and wellbeing.

Contact Us Today

Telephone: 07-855 1651
www.connecttherapies.co.nz

Place, Rototuna.

IN THE GARDENS

Combining hard work, enthusiasm and her
marketing/communication background Anna
Smart provides a fresh and smart approach to
selling your home.

Anna Smart
Residential Specialist
Lugtons Real Estate

office 07 838 3800 | a/hrs 07 838 6098 | mobile 027 544 7784

email anna.smart@lugtons.co.nz | website www.annasmart.nz

House Washing, Moss and Mould roof treatment, gutter cleaning, spider
and pest spraying, window cleaning, concrete and driveway cleaning.

Troy Hillard WWW.washirite.co.nz

Director www_facehook.com/washitenz
Wash Rite Limited Www.instagram.com/washritenz
0800 101 218 fiz.pinterest.com/washritenz

Your local independent bar & restaurant




ACOUNTING SERVICES

Business Edge is a unique support business dedicated to empowering business
A D V I S O R Y people to become a positive force within their business, community, and nation...

it is the spirit of good business! Conferences, Workshops and Social events
accounting & business development

develop a strong aspect of community with other Christian business people.

steve@auctus.co.nz 027 664 4289 07 974 4813
34a Somerset St, Frankton, Hamilton

www.businessedge.org.nz/resources/blog or Ph. 021 956 558 for more info

BUSINESS=0DG=

mThe Spirit of Good Business

AUTO ELECTRICAL & AIR CONDITIONING GRAPHIC DESIGN

00
00

www.collinsauto.co.nz

P: 07 838 1321 A: 94b Duke Street, Hamilton, 3204 E: office@collinsauto.co.nz

IDS

Independent Drug Screening

ENGRAVING

EMBLEMS

NEW ZEALAND LTD.

MEDALLIONS, PLAQUES, BADGES, ENGRAVING
CORPORATE & SPORTING AWARDS

Affordable Drug Screening options for human and property testing

Physical Address: Postal Address:

Ph (64) 78478126 3 Norton Road PO Box 800

. . . . Fax (64) 7 8478136 Hamilton 3204 Hamilton 3240

ReSIdenthl I CommerCIGI I FIeetNehICIeS I Employees Email: Info@emblems.co.nz New Zealand  New Zealand
Grant Murray P: 0275 399958 E: waikato@independentds.co.nz

www.independentdrugscreening.co.nz

www.emblems.co.nz




%%FLORBT ILENE

we create the
floral expression
for any occasion.

® (07) 847 5718 ©® admin@floristilene.co.nz

® 129 Commerce St, Frankton, Hamilton

www.floristilene.co.nz

HEALTH & SAFETY

B

New Zealand’s Leader in
Health and Safety Training

MTraining [V Consulting [ Compliance

SAFETYN
ACTION

Two convenient Waikato
training locations

Call us for expert advice on 0800 222 388
safetynaction.co.nz

PRINTING

accelerated printing & design

1
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» —_~——
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YOUR DIGITAL
ONE STOP PRINT
& DESIGN SHOP

24Z0OO0OM.CO.NZ | 0800 24 ZOOM

FORKLIFTS

WARRANTY 2 YEARS OR 2000 HOURS!

FOR OUR FULL RANGE TO MEET YOUR REQUIREMENTS CONTACT OUR
Hamilton Representative - Murray

Central Forklifts Hamilton 557 Te Rapa Road

Phone Murray 849 0874 www.epequipment.co.nz

v’ Family Law

v Conveyancing

v' Relationship Property
v Trusts and Wills

v’ Criminal Litigation

v' Commercial Litigation
v Civil Litigation

v' Employment Law

v’ General Practice

SERVICES:

Niemand Peebles Hoult
offers advice and assistance

190 Collingwood St,
Hamilton

surrounding a large area of legal
matters. We focus on providing
options and solutions for your
individual situation.

P: 07 959 1818
F: 07 959 1817
E: admin@nplaw.co.nz

SECURITY

WE ARE YOUR HAMILTON COMMERCIAL
SECURITY SPECIALISTS!

- CCTV (sales/rental, installation)

- Alarms

= 24/7 Monitoring

- Gate Alerts

- Servicing/Repairs Of CCTV And Alarms

- Wi Fi & Data Networks

- GPS Vehicle Tracking

- Guard Patrols

- Access Control

- PLUS other forms of electronic surveillance products.

Established in 1999! Over 70 years combined staff experience in Alarm Systems & CCTV!
We have over 3000 CCTV & Alarm System’s installed throughout the North Island!

Call the team on 0800 93 63 63 or email sales@smartway.co.nz www.smartway.co.nz

Visitors Spending More In Hamilton & Waikato

Visitors to Hamilton & Waikato are spending more
than this time last year, with nearly $1.44 billion
ringing through tills across the region.

Hamilton & Waikato Tourism chief executive Jason
Dawson 9pictured) says the mighty Waikato was fifth
nationally for monthly visitor expenditure for August
2017, just in behind the major tourism centres of
Auckland, Queenstown, Christchurch and Wellington.

“Last August saw $101 million spent in our region, which is a
four percent increase on spending from the same period last
year. We are seeing marked increases across the board and

it is a testament to the hard work of our tourism, retail and
hospitality providers within our region,” Dawson says.

Domestically, the spend of $77 million put the region in fourth
behind major centres Auckland, Wellington and Christchurch, he
added.

Internationally, the
spend was $24

million with the

region sitting in sixth
position nationally, and
ranking above some
traditionally strong
tourism centres.

The $101m was
spread well across the different services throughout the region
— visitors shopped up a storm, with retail sales measuring
$27m; spending at restaurants, cafes and bars in the region
totalling $16m; while other tourism products garnered a $15m
spend. Fuel and sales of alcohol, food and drinks totalled $27m
combined. Cultural, recreation and gambling services gained
$7m, with accommodation services and passenger transport
taking in $5m each.

Year to date (to the end of August 2017), Hamilton & Waikato
had a total visitor expenditure of $1.448 billion, in fifth position
behind Auckland, Christchurch, Queenstown and Wellington.
This is a seven percent (7%) increase on the previous year.

"It is great to see an increase in the expenditure over the shoulder
season, which shows the Hamilton & Waikato region is becoming

a year-round destination. Visitor spend directly benefits our region,
growing employment for our people, developing opportunities for
our communities and making businesses more sustainable.”

And the potential of the region was still being explored, he says.

“The Hamilton & Waikato region is still an emerging visitor
destination and we are working hard to deliver new products
and experiences in our region. We are into the second year of
executing the Tourism Opportunities & Development Plan which
plans to grow the ‘value’ of the visitor dollar across our region
over the next 5-10 years.”



Our clients are
ready to maximise the

opportunities it offers.

Your successful business or organisation can only stay that way by making
good decisions today that work in the long-term as well as the short-
term. Sometimes its difficult to get clarity when you are bogged down in
the day-to-day issues of your business, and it can be even more difficult
to get everyone on the same page.

Hiring a professional facilitator can be a smart thing to do, when you
need an objective review, or some unbiased facilitation of discussions
and planning. That's where we come in. You remain in control of your
decisions, and they are better thought through with our processes,
including asking the questions that give new insights. We work nationally
with a range of clients, but are based here and understand the Waikato.
We like working near home, so local businesses benefit from local rates.

Key services include:

Facilitation of Executive Team Planning
Management of Succession Programmes
Leadership Development and Coaching

Recruitment and Selection

Retreshed
Line-Up For
TIA Board

Three new Directors are joining the Board of
Tourism Industry Aotearoa, to help steer the
direction of New Zealand's biggest export sector.

TIA Chair Grant Webster (pictured) has
announced that new Tourism Export Council
New Zealand Chair Anna Black, SKYCITY Chief
Executive Graeme Stephens and Whale Watch
Kaikoura General Manager Kauahi Ngapora
have been appointed to TIA's Board.

Ms Black, who is also Executive Director of
inbound tour operator General Travel, will
represent the Tourism Services and Services to
Tourism Sector. She replaces outgoing TECNZ Chair
Martin Horgan who has resigned from TIA's Board.

Mr Stephens will represent the Attractions,
Conferences and Events Sector, replacing the
General Manager Operations for the New Zealand
International Convention Centre, Callum Mallett.
Mr Mallett has also resigned from TIA's Board.

The TIA Board has decided to co-opt Mr Ngapora
as a Director. Under TIA's Constitution, the

Board can co-opt up to two members for their
particular skills or to boost the representation of

Executive Richard Lauder, who was elected to
represent the General Industry Sector in the
Board elections in September.

In line with TIA's constitution, both Ms Black
and Mr Stephens will hold office until TIA's
AGM in 2018, at which time the seats they
hold must be put up for election, Mr Webster
says. Mr Ngapora’s term of appointment will
be until the 2019 AGM.

“TIA is fortunate to have a strong and strategic
Board with Directors from all the main tourism
sectors. | look forward to working with our
new Directors to keep New Zealand’s tourism
industry working towards its Tourism 2025 goal
of growing total revenue to $41 billion a year,”
Mr Webster says.

The three new Directors bring the number of new
faces at TIA's Board table for 2017-18 to six, with
three other Directors being elected in September.
They are Wellington Airport Chief Executive

enquiries@strategies-direct.com

Ph 027 554 1320 www.strategies-direct.com

certain sectors or geographical areas.

Mr Ngapora will fill a co-opted position
previously held by Real Journeys Chief

Steve Sanderson, Air New Zealand Head of
Government and Industry Affairs Duncan Small,
and AccorHotels Vice President New Zealand, Fiji
and French Polynesia Gillian Millar.

THE EMPLOYER FILE

Pay As You Go Holiday Pay -
Don’t Pay Again Later

Employers sometimes form employment agreements with
their employees which despite the employer’s intentions and
even with the employee’s agreement, may be thwarted by
legal requirements or prohibitions that they become aware of
only too late.

An example of this arose in a recent case where the employer
paid an employee his holiday pay on a pay-as-you go basis.
This is where 8% is loaded onto each pay instead of paying
holiday pay after the employee becomes entitled to it after 12
months’ continuous service.

In Cross v D Bell Distributors Limited a truck driver was
employed for 15 months, during which period he was paid his
holiday pay in his fortnightly pay. He ended his employment
and wanted to be paid his holiday pay, but the employer
contended that he was not entitled to receive it, given that it
had already been paid.

The Holidays Act allows pay-as-you-go arrangements in clearly
defined circumstances of certain types of fixed terms agreements
or casual or irregular employment and with the employee’s
agreement. Despite the employer’s protestations that it was
justified, it was clear that the employee’s circumstances were
outside those where regular payment of holiday pay with his
fortnightly pay would have been permissible.

The Act provides that even when holiday pay has been paid
each pay day, if the arrangement is not within the permitted
circumstances and continues for 12 months or more, then the
employee is entitled to what would be their normal holiday
pay entitlement after 12 months’ employment.

There are circumstances where an employee may continue
to be paid holiday pay on a pay-as-you go basis beyond 12
months, or where holiday pay already paid under such an
arrangement will be deducted from an employee’s entitlement

after 12 months. Unfortunately for the employer this was not
one of those situations.

In summary the employer was obliged to pay holiday pay for
the entire period of employment even though they thought
they had already done so.

The employer was liable for some $8,000 of holiday pay,
interest, and a penalty of $3,000 for breaching the Holidays
Act. This double-dipping might seem unfair, but the Authority
member noted that the Act intentionally creates a significant
financial disincentive to using pay-as-you outside the strictly
limited categories provide by the Act.

The moral of this story is that in addition to the well-known
minimum code of entitlements, such as sick leave or holidays
that an employee cannot legally agree to surrender, there are
other provisions that strictly control what may be agreed in
an employment agreement.

To protect your business against this sort of situation:

1. Ensure that your employment agreements are drafted in a
legally robust way;

2. Ensure that pay-as-you-go holiday pay is applicable to the
employee’s circumstances.

If you require any assistance with ensuring that your
employment agreements are compliant with current law, or
you wish to enquire about fixed-term contracts, please feel
free to contact us.

The Employer File is written by Russell Drake, of Russell
Drake Consulting Ltd., Specialist Employment Relations
Consultants who act exclusively for Employers - see
www.russelldrakeconsulting.co.nz or phone (07) 838 0018.

Tired of spending too much time
sorting out Employee issues?

We specialise in assisting
Employers to find legally
compliant practical employment
solutions saving you time, money
and anxiety.

Employment Relations, Human Resources, Recruitment Call us today 07 838 0018 - www.russelldrakeconsulting.co.nz




Taking Boarding Enrolments for 2018

Christian Education
in a Caring Family
Environment

~ Study and live with our Co-Ed
family from across the Pacific.

| Longburn Adventist College is
a state integrated high school,

near Palmerston North, that
has provided education to the .
Christian community since 1908.
b= - )
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“ Longburn Adventist College

Phone: 06 354 1059 Email: info@lac.school.nz Web: www.lac.school.nz




Te Aroha

217 Stanley Road South

Auction (unless sold prior) 1lam, Thu 9 Nov 2017
96 Ulster Street, Hamilton
Josh Smith 027 229 8865

josh.smith@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

Idyllic rural camping life

Te Aroha Holiday Park is set in a tranquil rural
environment. Surrounded by grazing horses and
cows the park has its own thermal mineral
spring water and great views of the mountains.
Owned and operated for over 20 years the
owner is offering this idyllic property for sale.
With tourism booming in New Zealand the
property offers the opportunity to expand the
business and generate more cash flow to an
already strong business.

bayleys.co.nz/813367

BAYLEYS

Paeroa
48 Belmont Road

Auction (unless sold prior) 11Tam, Thu 9 Nov 2017
96 Ulster Street, Hamilton
Josh Smith 027 229 8865

josh.smith@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

12 3 awesome and invest

* Returning $18,000pa +GST/OPEX
« State highway road frontage
¢ Midway between Auckland and Tauranga

Situated in the CBD of Paeroa, 48 Belmont
Road offers an opportunity for the first time
investor or add to an existing portfolio and an
excellent opportunity to invest in the town.
Currently home to the $1 $2 $3 Awesome a
popular retail store in the heart of Paeroa.
Paeroa has been experiencing excellent growth
with investment and development in the district.

bayleys.co.nz/813370

Patetonga

40A Top Road

Auction (unless sold prior) 1lam, Thu 30 Nov 2017
96 Ulster Street, Hamilton
Josh Smith 027 229 8865
josh.smith@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

Go nuts for macadamias

« Established business
¢ Scenic rural outlook

Top Notch Macadamias offers a home and
business with an established macadamia
orchard and processing factory. Situated
overlooking the Hauraki plains and Coromandel
ranges, the property boasts a park like setting
with an executive three bedroom family home
nestled in the orchard. The business offers the
new owner potential plus with multiple
opportunities to increase revenue.

bayleys.co.nz/813472

Cambridge

20 Lake Street

Auction (unless sold prior) 11lam, Thu 30 Nov 2017
96 Ulster Street, Hamilton
Blair Hutcheson 027 480 4010

blair.hutcheson@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

Paint your future in Cambridge

Here's a prime opportunity to secure this
freehold investment in the heart of Cambridge.
The lease commenced in 2016 with extensive fit
out works conducted by the landlord including
new lighting to the showroom area, auto door
and air conditioning. You'll enjoy the benefit of a
quality tenant located within a very high growth
location. An affordable investment opportunity
for your first commercial investment or to add
to your existing portfolio.

bayleys.co.nz/813563

Hamilton

103 Alexandra Street

For Sale Mark Donovan 021 945 111

mark.donovan@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

Business for sale

This up and coming precinct of Hamilton CBD is
located less than a muffin throw distance away
from the massive new District Health Board
development - soon to be home to well over
700 staff. The business is offered to the market
as a turn-key set up including the majority of
equipment and chattels as well as dining tables
and chairs. The premises has a dual entrance
and high profile street front area. At the rear of
the building is also a convenient access to allow
for uninterrupted service. Strategically
positioned with ample seating, space delivering
functional capability.

bayleys.co.nz/813469

Hamilton

Unit 21, 6 Ken Browne Drive

For Sale Blair Hutcheson 027 480 4010

blair.hutcheson@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

Excellent live/work opportunity

Here's a very limited opportunity to secure this
quality commercial and residential unit that
offers an excellent mix of office, warehouse and
living quarters. The property includes a rear
courtyard and BBQ area and a quality fitout and
offers the potential for multiple occupiers. A
great lock up and leave option for owner
occupiers.

Get the best of both worlds and phone to
arrange an inspection today.

bayleys.co.nz/813492

Hamilton

149 Alexandra Street

For Lease Mark Donovan 021945 111

mark.donovan@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

"A" grade on Alexandra

Hamilton CBD continues to grow and evolve
into a special place to work from and rarely is
such quality office space available at this level.
This building is iconic within the Hamilton CBD,
the views are outstanding and the quality of the
space puts it into A grade office space. Ample
natural light, stunning city wide views and close
proximity to other professional offices and
retail. If working in a modern, sophisticated and
prestigious location ticks the box for your
business then 149 Alexandra Street is calling.
Enjoy working with a landlord willing to work
with quality tenants. Level 3 currently also
available.

bayleys.co.nz/813387

Hamilton

242 Peachgrove Road

For Sale or Lease Jason Kong 021 713 358

jason.kong@bayleys.co.nz

SUCCESS REALTY LTD, BAYLEYS,
LICENSED UNDER THE REA ACT 2008

High profile retail opportunity

¢ 133m2 retail unit
* 96m?2 storage/workshop space
* 229m?2 total floor area (more or less)

Here's your chance to secure this prime retail
unit situated within the Five Cross Road
Shopping Centre. High profile, exposure with a
wide frontage on to Peachgrove Road plus the
ability to access from both front and the rear via
car park.

Asking rental $40,000pa + GST (if any)
bayleys.co.nz/813560

airpoints*

bayleys.co.nz



School Employer Partnerships Connecting Young People With Employers

An initiative generating
transformative results for
Waikato communities by
connecting young people with
employers is being expanded to
include more secondary schools.

To date, 2200 students, 12

schools and 100 employers have
taken part in Smart Waikato’s Secondary School Employer
Partnerships (SSEP), aimed at contextualising classroom
learning and introducing young people to careers in a wide
range of sectors. Further funding means the partnerships
will be rolled out at Hillcrest High School in Hamilton,
Matamata College, Forest View High School in Tokoroa and
Te Wharekura o Rakaumangamanga in Huntly in 2018.

Visitors Spending
More In Hamilton
& Waikato

Visitors to Hamilton & Waikato
are spending more than this time
last year, with nearly $1.44 billion
ringing through tills across the
region.

Hamilton & Waikato Tourism chief executive Jason
Dawson 9pictured) says the mighty Waikato was fifth
nationally for monthly visitor expenditure for August
2017, just in behind the major tourism centres of
Auckland, Queenstown, Christchurch and Wellington.

SSEP sees businesses interconnecting with school faculties at Years
9 and 10, giving students real-world context around what they learn

at school. Employers come into the classroom and students visit

workplaces to see how school subjects are applied across a range of

“It's clear that SSEP paves the way for young people to
make sound subject choices and better prepares them

for sustainable futures, so it makes sense to roll out the
programme to as many schools as possible,” Mary said.

industries. Students and teachers involved in the partnerships say they

are transforming the way they learn and teach, with employers enjoying
the opportunity to encourage young people and inform them about

their industries and business.

Results from an SSEP pilot survey show significant positive impact on

students, teachers and employer partners, with 84% of more than 543
student respondents saying the programme helped them understand why
they were studying a particular subject at school. Furthermore, 96 per cent
of 26 teachers involved said SSEP supported their professional development.
Smart Waikato chief executive Mary Jensen (pictured) said pilot results

showed broad positive impact for students, teachers and employers.

“Last August saw $101 million spent in our region, which is a
four percent increase on spending from the same period last
year. We are seeing marked increases across the board and

it is a testament to the hard work of our tourism, retail and
hospitality providers within our region,” Dawson says.

Domestically, the spend of $77 million put the region in
fourth behind major centres Auckland, Wellington and
Christchurch, he added.

Internationally, the spend was $24 million with the
region sitting in sixth position nationally, and ranking
above some traditionally strong tourism centres.

The $101m was spread well across the different services
throughout the region — visitors shopped up a storm, with retail
sales measuring $27m; spending at restaurants, cafes and bars
in the region totalling $16m; while other tourism products
garnered a $15m spend. Fuel and sales of alcohol, food and
drinks totalled $27m combined. Cultural, recreation and
gambling services gained $7m, with accommodation services
and passenger transport taking in $5m each.

SSEP is supported in the region by Waikato Means
Business, WEL Energy Trust, Waikato Federated
Farmers Charitable Society, DV Bryant Trust,
Mercury-Waikato Tainui Partnership and Community
Organisation Grants Scheme (COGS).

Smart Waikato Trust is hopeful to secure further
funding to extend SSEP to additional schools in 2018.

Further information about SSEP can be found
on the Smart Waikato website
www.smartwaikato.co.nz

Year to date (to the end of August 2017), Hamilton & Waikato
had a total visitor expenditure of $1.448 billion, in fifth
position behind Auckland, Christchurch, Queenstown and
Wellington. This is a seven percent (7%) increase on the
previous year.

“It is great to see an increase in the expenditure over the
shoulder season, which shows the Hamilton & Waikato region
is becoming a year-round destination. Visitor spend directly
benefits our region, growing employment for our people,
developing opportunities for our communities and making
businesses more sustainable.”

And the potential of the region was still being explored, he says.

"The Hamilton & Waikato region is still an emerging visitor
destination and we are working hard to deliver new products
and experiences in our region. We are into the second year

of executing the Tourism Opportunities & Development Plan
which plans to grow the 'value’ of the visitor dollar across our
region over the next 5-10 years.”

rusted
for over
50 years
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Sharp Jump In Values Across Waikato District Reported

Waikato District Councillors received a detailed report from Quotable
Value (QV) this week on the district’s Rating Revaluation for 2017.

The rating revaluation figures compiled by QV show the total
rateable value of the 31,271 properties within Waikato District
Council is now $27.69 billion with the land value of those properties
now valued at $17.12 billion.

The Council reported last week that Waikato district property values
had risen by an average of 33.7 per cent overall in the past three years.

QV Senior Consultant, Stephen Hare said, “Demand for housing and
land for development in the Waikato has grown rapidly over the
last three years following strong population growth and demand for
property in both Auckland and Hamilton.”

“As a consequence Waikato is one of the country’s fastest growing
districts. This was reflected in the volume of resource consent and
building consent applications for new dwellings rapidly increasing
throughout 2015 and 2016 and applications for these have only
recently started to slow.

Property Council Awards

“This heightened activity and demand for property is
reflected in recent sales and there have been significant
increases in residential value levels over the last three
years as a consequence.”

“There has been

0,
significant growth Location %:;ags ¢ C(Izl\a;nge
in Pokeno, Huntly  Fyynty gast | 354347 | 752
andTe Kauwhata — f o weet | 267550 | 108.8
values but growth RT— 458 875 601
has not just been ¢ Kauwhata d .
confined to the Taupiri 321,791 62.7
larger townships Meremere 294,701 92.1
and value levels in | Ngaruawahia | 386,639 76.4
small rural villages | Ragfan 580,212 | 49.6
a}:‘dj_e“'_em;”ts " uakau 513,000 | 55.7
the district have 7o 1 eno 751,147 | 566
also increased

significantly as well.”

Further information on how Waikato residential property
values compare to other districts and to all of New
Zealand can be found at www.qv.co.nz/property-trends/
residential-house-values.

"Commercial and industrial properties have also seen
value increases, with the average capital value for
developed commercial property increasing by 24.3%
since the last rating revaluation in 2014, and the average
capital value for developed industrial property increasing
by 47.9% over the past three years.”

“Rural and lifestyle properties have also seen values
increase since 2014 with the average improved lifestyle

Celebrate Waikato’s Built

Environment

property capital value increasing by 43.2% to $847,813
with the corresponding average land value for a lifestyle
property increasing by 58.2% to $498,264.

Waikato District Council’s General Manager Strategy and
Support Tony Whittaker said, “A change in your rateable
value does not mean rates for your property will change
by a similar percentage. The Council does not collect
more rating income as a result of increased property
values or less rating income if values decrease.”

Rating valuations are carried out on all properties in New
Zealand, usually once every three years to specifically help
local councils set rates for the following three year period.
Rating values are just one of a number of factors councils
use to allocate rates. Council rates will not be updated
based on the new 2017 rating valuations until 1 July 2018.

The updated rating valuations should reflect the likely
selling price of a property at the effective revaluation
date, which was 1 July, 2017, but do not include chattels.

The updated rating valuations are independently
audited by the Office of the Valuer General, and need to
meet rigorous quality standards before the new rating
valuations are certified.

New rating values were posted to property owners
week ending 20 October, 2017]. If owners do not agree
with the rating value they have the right to object. The
objection close-off date is 24 November, 2017. To find
out more about objection or to lodge an objection online
go to www.ratingvalues.co.nz or call QV toll free on
0800 787 284.

2017 WINNERS

e Arrow International Steven Alsemgeest Memorial
YOUNG ACHIEVER AWARD - Jonathan Brown,
BCD Group

e BNZ URBAN DESIGN AWARD — South Bloc,
Stark Property

Staples Rodway BEST TEAM AWARD - Chedworth
Properties and Greenhill Park project team

Rider Levett Bucknall PROPERTY
PROFESSIONAL OF THE YEAR AWARD — Pete
McLachlan, Cogswell Surveys

Beca WOMEN IN PROPERTY AWARD —
Rebekah Kenny, Yeoman Homes

e Foster Construction OUTSTANDING
LEADERSHIP AWARD - Blair Currie, BCD Group

Hawkins Construction LONG SERVICE AWARD
— Ross Hargood, Hawkins Construction

Property Council Waikato JUDGES’ CHOICE
AWARD - Curious Cubs Early Education Centre,
Waikato Federated Farmers Charitable Society

“It's their commitment and passion that .

Leafy subdivisions, modernist remodels and childcare we're here to celebrate tonight.”

centres were celebrated as the Waikato property industry *

gathered to recognise the projects and people building Industry veteran Ross Hargood of Hawkins Construction was the recipient

the region’s towns and cities. Awards were handed out  of the Hawkins Construction Long Service Award for nearly 50 years of

in eight categories recognising outstanding urban design  involvement in the property industry. Mr Hargood was noted for being o

and construction as well as leadership and collaboration.  a mentor and educator to many Waikato property professionals and his
work introducing a customer-centric approach to Hamilton City Council's

Property Council Hamilton branch president, Thomas consenting process.

Gibbons said the awards recognise those in the
property industry who have demonstrated outstanding
collaboration, urban development practice and leadership.

Mr Gibbons says while the projects featured in the awards were varied, o
all winners demonstrated resilience in the face of challenge, an attitude of

) ongoing improvement and a passion for the Waikato region.
“It's the people that make the region — and the people .

in property who are building, developing and revitalising ~ “There's some very special talent, and the winner's tonight are only a small and
our towns and cities. select part of a prosperous and successful industry. What a great place to be!”

-
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Outsourced management for T

SMALL BUSINESS PROJECTS & EVENTS
Call now for a free consultation 021 265 2270

saltcollectiveeorcon.net.nz www.saltcollective.net




Access | Partners in Property will help you maintain your home,
industrial or commercial building

For all your property requirements including painting, repairs, decks, fencing,
gutters, down pipe cleaning, waterproofing, building and window washing.

CONTACT: CAMERON
021 876 833 or (07) 444 5107

26 Bandon Street, Frankton, Hamilton
access.kiwi.nz & gunac.co.nz

By Bayleys Workplace

While owning your own
warehouse or other
industrial property
could — on paper —
seem like a smart
business decision, could
it be at the expense of
growing or evolving
your business?

SECURITY DOORS LTD

KEEPING SECURE WHILE KEEPING PESTS OUT

Phone 0800 001 201
Website www.waikatosecuritydoors.co.nz

Mention this ad to receive a
10% DISCOUNT

Valid until 1st December 2017

ACC' SS

If you could free up the capital that you
currently have invested in bricks and mortar
and channel that money into business
development, your business operation
could go to another level.

From an investment perspective, the industrial
property sector continues to outperform the
other commercial sectors. Industrial property
remains in high demand and short supply
throughout New Zealand as investors seek
out opportunities and chase good returns.

Your industrial property is likely to attract
broad attention from investors and there is
evidence that owner-occupiers are taking
advantage of the spirited industrial property
market to cash up and realise the benefits.

If you were to sell your industrial property
and negotiate a lease to occupy the
building with the new owner, you are
likely to have significant capital to invest
back into your business operation with no
disruption to your day-to-day activity.

The money you get from selling the physical
property could generate a much higher return
over time if invested back into the business.

You could be freed up to:

¢ Take on new staff

¢ Get new plant and machinery

e Streamline your business with new
technology

Is Owning Your Industrial Building The
Best Use Of Your Business Capital?

e Expand your business or take it in
another direction
e Buy out a competitor.

Getting the terms of the lease right can
secure the premises long-term and allow
business continuity. Having a committed and
long-term tenant in place will make your
property even more attractive to investors.

Being the tenant of the property can become
a condition of sale and an experienced
agent can assist you in the lease negotiation
process. A good agent will find the best
balance — getting optimal lease terms for
you while maximising the value to ensure
the offering is attractive for an investor.

As a tenant, you may not have the ongoing
maintenance, insurance or administrative
hassles that come with owning property and
this in itself could free up dollars — and time.

Likewise, knowing what your lease
outgoings will be over a fixed time frame
can allow for better budgeting and avoids
dealing within a changing mortgage
lending environment.

If business growth is on your radar,
switching hats from landlord to tenant
could provide the boost you're looking for.

CONTACT: Bayleys Commercial real-
estate, 96 Ulster St, Hamilton, Ph 834
3232, info@bayleyswaikato.co.nz



How To Ensure
You Remain
Relevant To Your
Customers In A
Fast-Changing
Retail World

By Bayleys Workplace

We've all heard the doomsayers peddling the line that
“clicks not bricks" is the way of the future striking fear into
retailers’ hearts, however retail statistics in New Zealand are
tracking well according to Stats NZ's latest figures.

The total volume of retail sales rose 2.0 percent for the
June 2017 quarter, compared with the previous quarter
(seasonally adjusted) with some sectors doing really well.

Food and beverage sales were up along with electrical and
electronic goods and hardware, building and gardening supplies.

But there's no denying that retail businesses cannot keep
offering the same service model as they have traditionally
done in the face of the growing online global marketplace.

What retailers can offer is face-to-face personal service

and, a unique in-store experience. Customers need to have

a compelling reason to visit a retail outlet so make it worth
their while — chances are they could source the product more

n a nutshell?
bmic teaching and
ue experience

portunities. A challenge.
t changes. Better results.

cheaply online so ensure that you are adding something of
value to the interaction and the transaction.

The buzz word “retailtainment” is finding favour internationally.
Author George Ritzer describes “retailtainment” as “the use

of ambience, emotion, sound and activity to get customers
interested in the merchandise and in a mood to buy.”

How could you bring a sense of engagement and entertainment
to your retail offering? Try interactive displays, art installations,
in-store coffee kiosks, live music — let the imagination go wild.

There's also a trend internationally for smaller-format retail
premises offering a curated selection of stock and a more
intimate shopping experience. This is a great option for those
wishing to trial a concept or test the market as less space is
needed and there’s less outlay. Minimise the number of choices
on offer, ensure that the product lines you carry are unique and
relevant to your target shopper — sell better, with less.

Relationships are at the heart of most successful businesses
and people generally want to establish rapport with other
people — not a device — so leverage off the opportunities that
you're faced with when a customer fronts up to your physical
store.

Here's some other points to consider:

o Upskill your staff to make sure that they know the stock
inventory well

¢ Understand the back stories to the products you sell
and, if there are real points of difference, engage in
conversation with your customers in-store around this

e Look at ways that you could personalise your interactions
with your customers by way of follow-up and reward
opportunities that are relevant to them — not a generic
loyalty programme

¢ Don't underestimate the power of social media as a
word-of-mouth platform — especially among younger
demographics — for both positive and negative feedback

¢ You don't want to lose a sale at crunch time — are
your point-of-sale payment options keeping pace with
technology and expectations?

¢ Give customers a reason to come into your store — and
then give them a reason to come back

CONTACT: Bayleys Commercial Real-estate, 96 Ulster
St, Hamilton, Ph 834 3232, info@bayleyswaikato.co.nz



EVENTS GUIDE

EVERY SUNDAY

GOURMET IN THE GARDENS -
Rhododendron Lawn, Hamilton Gardens.
An outdoor gourmet food market with
creations from around the globe. There is
something for everyone. Bring the whole
family and your favourite deck chair, bean
bag or picnic rug. Sit and enjoy some great
local musicians in the award-winning
Hamilton Gardens while dining on the
delicious fare available. www.facebook.com/
gourmetinthegardens

11 NOVEMBER SATURDAY

THE MANE EVENT - Claudelands Events
Centre. The Mane Event is a one-off,
family friendly, free show at Claudelands.
Horses and their spectacular talents will
be showcased and their importance in our
history and culture commemorated. www.
toti.co.nz/he-tangata-project/war-horse

BRIDGE TO BRIDGE WATER SKI
RACE. Waikato River, Grantham Street,
Hamilton. New Zealand's longest river,

the Waikato, is the perfect setting for two
days of adrenaline-charged racing that

is the “Bridge to Bridge”. High-speed
boats, remarkable skill and extraordinary
endurance are all on show during the
country's largest water-ski racing event.
From the banks and bridges of the mighty
Waikato River, watch the action and
excitement unfold as the top ski teams
from New Zealand and Australia reach wild
speeds of over 160kph in hot pursuit of the
prestigious champion water-ski racing title.
www.skirace.co.nz

RUGBY LEAGUE WORLD CUP 2017
- NEW ZEALAND VS TONGA. 5:35 PM. FMG
Stadium Waikato.

12 NOVEMBER SUNDAY

BUSINESS EDGE FAMILY PICNIC AND
FUN DAY @ OFF ROAD NZ. 1-5pm.
CAN YOU BEAT the STIG? Bring the family,
and come and enjoy the afternoon in the
Bush Camp at Off Road NZ (courtesy of

BE Members lan and Carol Tew). Bring a
contribution to the shared picnic table and
we will provide sausages, bread rolls, family
games and cheering spectators for those
racing the Karts! For the Petrol heads, the
Kartline Karts come at discounted prices,

as does the Monster 4x4 thrill ride, and

the 4WD Bush Safari. Please register you
interest, so we can book the appropriate
number of vehicles. pay individually on the
day. Business Edge Centre, 89 Church Road,
Te Rapa, Hamilton. 021 956 558 www.
businessedge.org.nz, info@businessedge.
org.nz

14 NOVEMBER TUESDAY

IRD INTRODUCTION TO BUSINESS
SEMINARS. Starting a business? Come to
our free seminars to learn about:working
smarter with our online services, business
structures, income tax, expenses you

can claim, GST, and more. 9.30am to
11.30am. Contact Paris Karena, Community
Compliance Officer, IRD Hamilton, L2, Rural
Bank Building | Hamilton City, Ph 959 1475
EXTN: 67475, MOB: 029 959 1475, Paris.
Karena@ird.govt.nz

15 NOVEMBER WEDNESDAY

IRD EMPLOYER AND KIWISAVER
WORKSHOPS. This workshop is a hands-
on interactive session where you will learn
how to: complete a mock monthly wage
summary for two employees, calculate
PAYE and other deductions, and, file your
employer monthly returns online. 9.30am to
12.30am. Contact Paris Karena, Community
Compliance Officer, IRD Hamilton, L2, Rural
Bank Building | Hamilton City, Ph 959 1475
EXTN: 67475, MOB: 029 959 1475, Paris.
Karena@ird.govt.nz

16 NOVEMBER THURSDAY

WAIKATO CHAMBER OF
COMMERCE THE PINPOINT
BUSINESS RED SOFA - “WADING
THROUGH TOMORROW NIGHT".

Time: 6:00 PM - 7:30 PM.

Events Room 1, Wintec City Campus. The
Red Sofa: It's our last Red Sofa of the year
and we plan to go out with a bang! To do
so we have brought in a panel of seasoned
entrepreneurs who have fought the cruelty
of “tomorrow night” and made it through
to the wanders of the “Day After”. Our MC
will ask them to share, their journey, the
mistakes they’'ve made the success they've
had and the learnings they have gained
along the way that has seen them achieve
the heights in which they have achieved
today. If you plan to grow, restore or drive
your business through to the “Day after
next” join us and the Panel at our last Red
Sofa! The only thing we ask you to bring is
“Questions” don't waste this opportunity to
pick the minds of these serial entrepreneurs!
Ph 839 5895, help@waikatochamber.co.nz

IRD GST WORKSHOPS. This workshop
is a hands-on interactive session where
you learn to complete a mock cashbook
and GST return. It is ideal for sole traders,
partnerships and other small businesses.
This workshop covers: what is GST, GST
registration, record keeping - cash book,
basic adjustments, GST filing (online and
manual) and payment, online services,

and, how to use our interactive “Tool for
business”. 9.30am to 11.30am. Contact
Paris Karena, Community Compliance
Officer, IRD Hamilton, L2, Rural Bank
Building | Hamilton City, Ph 959 1475 EXTN:
67475, MOB: 029 959 1475, Paris.Karena@
ird.govt.nz

18 NOVEMBER SATURDAY

BEST YEAR YET WORKSHOP WITH
TRACEY OLIVIER. tracey@traceyolivier.
com, www.traceyolivier.com, Ph. 021 168
3224

HAMILTRON NERDFEST - Welcome to
the Hamiltron NerdFest! Glued together

by pop culture, performance and you, our
multi-zone fair is for the nerd and non-nerd
alike. Zeal, 9 Ward Lane, Central Hamilton.

Comprehensive event info can be found
on our Facebook event page: Hamilton
NerdFest 2017. Contact Dujon Cullingford
at dujoncullingford@gmail.com for more
information.

19 NOVEMBER SUNDAY

ROUND THE BRIDGES - Every year
thousands of runners and walkers descend
upon Hamilton City Centre for one of New
Zealand's oldest and most beloved annually-
contested events, Round the Bridges!
Famous for its iconic landmarks and scenic
views, the Round the Bridges course takes
participants along some of Hamilton's most
well-loved spots, including the Waikato
River paths, the Hamilton Gardens and

the vibrant CBD. The course is suitable

for all participants and is fully wheelchair
accessible. www.roundthebridges.co.nz

22 NOVEMBER WEDNESDAY

HOW TECHNOLOGY IS AFFECTING
OUR CHILDREN. If you have concerns
about the amount of time your children
spend in front of a screen, we invite you to
take advantage of this one-off opportunity
to hear the thoughts of Dr Nicholas
Kardaras. Dr Kardaras, an internationally
renowned speaker, addiction expert and
author of Glow Kids, will present how
technology — more specifically, age-
inappropriate screen technology - has
affected the brains of an entire generation.
7pm. $10 per person. St Paul's Collegiate
School — Chapel of Christ the King, 77
Hukanui Road, Hamilton.

25 NOVEMBER SATURDAY

WAIKATO 100 - Waikato Rowing Club,
Hamilton. Crews will race 100km from the
Waikato Rowing Club to the Elbows Skis
Club along the Waikato River. It is expected
to take crews 6-10 hours to navigate the
bends and currents of the river in this
inaugural endurance race organised by
well-known sportsman Rob Hamil. www.
waikato100.kiwi



25 NOVEMBER SATURDAY -
16 DECEMBER SATURDAY

RIVERLEA THEATRE - BOOBS THE
MUSICAL. See advert in this edition of Biz
Hamilton for more details. Riverlea Theatre,
a80 Riverlea Rd, Hillcrest, Hamilton. Phone
856 5450. enquiries@riverlea.org.nz. www.
riverlea.org.nz

28 NOVEMBER TUESDAY

BEST YEAR YET WORKSHOP WITH
TRACEY OLIVIER. tracey@traceyolivier.
com, www.traceyolivier.com, Ph. 021 168
3224

GST RETURNS AND PAYMENTS DUE

2 DECEMBER SATURDAY

HAMILTON CHRISTMAS CONCERT
AND TREE LIGHTING. Garden Place,
Hamilton.

6 DECEMBER WEDNESDAY

REMEMBRANCE SERVICE. A special
evening for families who have experienced a
bereavement over the last 12 months. 7 pm
at the Hope Chapel Auditorium, 142 Grey St,
next door to Pellows. Parking is available at
the rear. Please RSVP by 20th November (07)
856 5129. funerals@pellows.co.nz

v

9 — 13 DECEMBER (SATURDAY
- WEDNESDAY)

NEW ZEALAND

BLACKCAPS

BLACKCAPS V WEST INDIES - Seddon
Park, Hamilton. International Cricket is

the epitome of the New Zealand summer
experience. It's what we do. It's the dad
catches in the crowd, the costumes, the
immaculate field and that perfect pitch
that we can only imagine having in our
backyard. Our excitement and buzz builds
up our heroes and unsettles our foes.
We're essential in building the drama and
tension at those crucial crunch points that
define national pride. Family and friends
come together to experience the real New
Zealand and this summer is shaping up

to be a cracker the length of the country.
www.hamiltonwaikato.com/events/2017-
blackcaps-vs-west-indies-2nd-test-hamilton

10 DECEMBER SUNDAY

HAMILTON CHRISTMAS PARADE.
Starts at 3pm on Anglesea Street.

12 DECEMBER TUESDAY

IRD INTRODUCTION TO BUSINESS
SEMINARS. Starting a business? Come
to our free seminars to learn about:
working smarter with our online services,
business structures, income tax, expenses
you can claim, GST, and more. 9.30am to
11.30am. Contact Paris Karena, Community
Compliance Officer, IRD Hamilton, L2, Rural
Bank Building | Hamilton City, Ph 959 1475
EXTN: 67475, MOB: 029 959 1475, Paris.
Karena@ird.govt.nz

13 DECEMBER WEDNESDAY

L L ]

Poua he Oranga
IRD EMPLOYER AND KIWISAVER
WORKSHOPS. This workshop is a hands-
on interactive session where you will learn
how to: complete a mock monthly wage
summary for two employees, calculate
PAYE and other deductions, and, file your
employer monthly returns online. 9.30am to
12.30am. Contact Paris Karena, Community
Compliance Officer, IRD Hamilton, L2, Rural
Bank Building | Hamilton City, Ph 959 1475
EXTN: 67475, MOB: 029 959 1475, Paris.
Karena@ird.govt.nz

14 DECEMBER THURSDAY

END OF SECONDARY SCHOOL
TERM/YEAR

IRD GST WORKSHOPS. This workshop
is a hands-on interactive session where
you learn to complete a mock cashbook
and GST return. It is ideal for sole traders,

partnerships and other small businesses.
This workshop covers: what is GST, GST
registration, record keeping - cash book,
basic adjustments, GST filing (online and
manual) and payment, online services,
and, how to use our interactive “Tool for
business”. 9.30am to 11.30am.

Contact Paris Karena, Community
Compliance Officer, IRD Hamilton, L2, Rural
Bank Building | Hamilton City, Ph 959 1475
EXTN: 67475, MOB: 029 959 1475, Paris.
Karena@ird.govt.nz

16 DECEMBER SATURDAY

CHRISTMAS AT THE LAKE - Innes
Common, Hamilton. Free Festival season
event with music, dance, food stalls, rides
and slides, Santa Claus and more.... Family
friendly and non-alcoholic event. Two top
bands entertaining us with popular Reggae
and Pop/Dance music. Different ethnic dance
groups and youths performing a variety

of dances. Gourmet, Kiwi and Ethnic food
stalls along with various items stalls. Come
with your family and friends and have a
wonderful time. www.hamiltonwaikato.com/
events/2017-christmas-at-the-lake-hamilton

IT'S FREE TO LIST YOUR
EVENT HERE, SO LET
OUR THOUSANDS OF
READERS KNOW:
info@bizhamilton.co.nz

Catch-ups

EATERY & BAR

After 5 Drinks
Functions

Christmas Parties

Breakfast
Corporate Lunches
Special Occasions
Cocktails

Remember Ember for Creative Kiwi Cuisine from the Heart of the Waikato
Warm and welcoming venue where you feel you belong!

FREE COFFEE WITH BREAKFAST

Purchase any breakfast between 7am - 11lam
Monday to Friday and receive a free coffee*

On mention of this advert. Valid until 01 January 2018.

Ember Eatery and Bar | 62 Church Road, Pukete, Hamilton 3200 p. 07 850 9339 | www.embereatery.co.nz




Most business owners are frustrated
because they feel like they are on a treadmill.

The two things they started their
business for, time and money, seem to
be the two things they have the least
amount of control over.

As a Life Strategies Coach | have the
skills to bring you Hope, Focus and
Direction so you can create a life
worth celebrating.

Contact me to book your complementary
half hour session to see if we are a good fit.

TRACEY OLIVIER

Phone: 021 168 3224
tracey@traceyalivier.com
www.traceyolivier.com

NZSADS
NZ'S METH EXPERTS

Basic Tests | Detailed Tests | Decontamination | Totally Free Advice
/ Days a Week and Nationwide | Experienced & Thorough

0225 NZSADS | nzsads@gmail.com
www.nzsads.co.nz

NZ Sampling and Decontamination
Services




CRAFTED FOR YOUR BUSINESS.

First impressions are important, but when it comes to business they can be defining.
The MINI Clubman will make a lasting impression for your business every time. With its
sophisticated interior, the MINI Clubman effortlessly blends distinctive design with the
space and practicality that only six doors can offer.

Make the MINI Clubman part of your team from just $599+GST. per month on an operating
lease. Offer only available until 30 November 2017.

Book a test drive now at your local MINI Garage.

COOMBES JOHNSTON MINI GARAGE.
497 Te Rapa Road, Hamilton. 07 846 8888.
MINI.CO.NZ

THE MINI CLUBMAN.

Offer is based on a MINI Operating Lease (non-maintained) for a MINI Clubman Cooper (automatic), over a 45-month lease term and 10,000 km per annum.
BMW Financial Services New Zealand Ltd terms, conditions and standard lending criteria apply. Offer expires on 30 November, 2017. Offer only available to
business customers.







